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|... PRODUCTS THAT 


We're JS&A. And the products shown in the 
articles you’re about to read are not science 
fiction. They’re all real—products of today’s 
amazing electronic technology from compan- 
ies dedicated to producing the really innova- 
tive products of our time. 

We've searched the world for these prod- 
ucts and put them together in a special catalog 
prepared just for our readers. But we provide 
more than simply a collection of space-age 
products. 


NOT CROWDED | 

First, we don't crowd all of our pages with 
unrelated items nor try to cram as much onto a 
page as possible. We often devote full pages 
to single products - as many as several pages 
when necessary. 

Secondly, we don't insult your intelligence. 
Our products are described as honestly as 
possible, and we point out the disadvantages 
of a product as well as its advantages. By 
educating our customers instead of “bluffing” 
them, they are able to make more intelligent 
buying decisions. 


Thirdly, our prices are fair and often the low- 
est available. But if indeed you do buy from us 
and within 60 days you see another store 
selling the same product for less money, we 
will issue you a JS&A credit for that full differ- 
ence to use towards future JS&A purchases. 

Finally, we insist on your complete satisfac- 
tion. We don't just mention that you can return 
a product within 30 days if you're not happy — 
we insist on it and point this out continually in 
our advertising. And if you do return a product, 
we also refund our postage and handling 
charges. 


LATEST INNOVATIONS 

The photo above was taken in our customer 
service department. We've equipped the de- 
partment with the latest innovations in compu- 
ter and micro-film technology and a host of the 
latest electronic systems - something you 
would expect from our company. 

But the key to our success has been the 
personal service and concern we have for our 
customers. For eleven years, JS&A has dedi- 
cated itself to genuinely serving our customers 


Welcome 
0 JS8A 


Join the world of the latest 
in space-age electronics 
from America's most exciting 
electronics catalog. 


on an individual basis in an honest, prompt 
and fair manner. 

JS&A has also had many firsts. We were the 
first company to accept toll-free credit card 
orders, the first company to nationally market 
the pocket calculator, and the first company to 
offer dozens of other innovative products that 
have started trends and in general made our 
lives a little better. And we have won several 
advertising awards in the process. 


YOU’RE OUR SUCCESS 

But our success is due to you. JS&A cus- 
tomers are well above average-an alert 
group sincerely interested in the excitement of 
consumer electronics. We want to assure you 
that we will do our best to bring you the most 
exciting new electronic products first, describe 
them as thoroughly, objectively and as hon- 
estly as possible, point out new trends, provide 
good service, timely delivery, and personally 
make sure you are enjoying the benefits of 
being a JS&A customer. Put us to the test and 
order an exciting product from JS&A at no 
‘obligation, of course. 


Dear Reader 


This issue of “Products That Think” departs from 
our traditional approach in two important ways. First, 
it includes non-electronic items and secondly, we 
have taken a new aggressive pricing approach. Let 
me explain. 


Our prices for several products are the lowest of 
any other source. The Nimslo camera at $139.95 
represents a savings of over $100 from our previous 
issue. The Brother typewriter is now only $169.95 or 
$80 less than our introductory price for this product. 
The discounts cover everything from personal com- 
munication devices to calculators, from typewriters to 
cameras and telephones. 


Lower prices don’t just happen. The economy has 
made our suppliers more competitive. After Christ- 
mas, many of our suppliers slashed prices and pass- 
ed the savings on to us. Secondly, our printing runs 
are now in the millions allowing us to keep our catalog 
costs as low as possible. And we’re passing these 
savings on to you. 

For years, JS&A has brightened the lives of our 
readers by providing innovative, entertaining and 
educational electronic products. In this catalog, how- 
ever, we've departed slightly from this theme to bring 
you several unique non-electronic products. 


The first is an item that | personally feel is a major 
product discovery - one that | will personally use for 
the rest of my life. The product is called the Woolrest 
pad and its sleep-inducing properties seem almost 


. hypnotic. | don't have a serious problem going to 


sleep nor sleeping through the night, yet even | have 
noticed the effect of this wonderful new product. 


Another departure for us is the Zoot Skoot travel 
bag. | personally travel very light because | don't like 
checking luggage nor lugging around heavy suit- 
cases. With the Zoot Skoot, | can take all the clothes | 
need on a business trip and often not have to check 
nor carry my luggage. | was one of the people at 
JS&A who tested the Zoot Skoot—taking it to Europe, 
Asia and all over the United States. | can personally 
vouch for its quality and convenience and urge you to 
give it a test, too. 


We hope that our non-electronic products broaden 
the appeal of this issue while not distracting from our 
basic mission —that of introducing the important new 
electronic technology. 


This issue has less pages. Instead of waiting every 
four months to introduce our new products, we will 
mail these issues more frequently. If you are an ac- 
tive customer, you'll get them all. If not, you might get 
them occasionally. 


JS&A was one of the first companies to introduce 
the 30-day trial period. But where do products end up 
once they are returned to JS&A for refunds during the 
trial period? For the most part, they are returned to 


manufacturers who in turn, check them out, clean 
them up and repackage them. They are then usu- 
ally sold over the border or distributed through retail 
outlets specializing in used or closeout merchan- 
dise. Some of the products JS&A imports directly 
are handled the same way. | 


But it occurred to us that there might be custom- 
ers who would want to purchase many of these 
used products at a discount if they were in perfect 
working condition with their original warranty — all 
offered under our 30-day trial period. So we're go- 
ing to try an experiment. Listed below is a selection 
of products and their special return value prices. To 
be eligible, all orders must be accompanied by a 
check or money order and unless you include a 
money order, you must allow three weeks for the 
check to clear. Simply use the special order 
number shown below. If we ever run out of returned 
merchandise, we reserve the right to discontinue 
the offer and return your check or ship you a new 
version—at our option. The following are the re- 
turned specials: 


Brother Typewriter (6089CU10 6.00) ........... $139.95 
Silver Reed Typewriter (6076CU10 8.00)......... 339.95 
Time Cruncher (5042CU10 4.00) ......... eS 199.95 
Sound Pacer (5043CU10 4.00) ................. 149.95 
TalkTalk (per unit) (4011CU10 2.00) .............. 69.95 
TalkMan (per unit) (4016CU10 2.00) ............... 89.95 
Silver LocLoc (20114410 2.50) 2... 1... 0.5 9.95 
Gold LocLoc (2021CU10 2.50 ). 9.95 
Black LocLoc (2031CU10 2:50) 1. 21:11 a 9.95 
Mini Clock Radio (2072CU10 3.50) ............... 19.95 
310 Blood Pressure Kit (7011CU10 4.00) .......... 39.95 
410C Blood Pressure Kit (7022CU10 4.50) ........ 99.95 


Our Love/Hate Thermostat was the biggest sell- 
ing item in our last issue. Coming in a close second 
was the Fresh Air Bubble. And both products con- 
tinue to generate satisfied customers and genuine 
fan mail. 


JS&A will continue to present the most exciting 
new technology with the most interesting photo- 
graphy, copywriting and graphic presentation. And 
your continued patronage is your vote of confi- 
dence in our selection and service. | 


Joseph Sugarman, Editor | 
PS: We're giving away free gifts with every order of 
$40 or more. This is just another reason to make 


your next purchase from JS&A. Please see the 
back of the envelope for details. 
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Credit card holders may order toll-free seven daysa Name 


PLACE LABEL HERE 
Please use the peel-off label on the back of this 


catalog even if it is not correct. If it is not correct, 
then make corrections below. Also include dupli- 
cate labels if more than one catalog was received. 


week and 24 hours a day by calling 800 228-5000. Address 


These lines are strictly for order taking. For any 
customer service requests, please call our customer Gi 
service toll-free number 800 323-6400. (In Illinois call 
(312) 564-7000.) 


DATE 


Zip Phone 


Ship to a Friend If you wish to send one of the 


| PRICE items ordered on this order formto a friend, please 
ORDER NUMBER DESCRIPTION EACH POST TOTAL indicate the order number and the address below 


ORDER NUMBER 
NAME 

ADDRESS 

CITY 


STATE 


ORDER NUMBER 
NAME 

ADDRESS 

CITY 


STATE 


Do not pay tax on 


Please send a catalog to: 8080 and handling: 


NAME 
ADDRESS 
CITY 


STATE 


/ Please list below the information necessary to 
order the Super Igniter spark plugs shown in 
this catalog. Please list car, model, number of 
cylinders, cubic inch or cubic centimeter dis- 
placement. Use Order Nr. (8010CA10 3.00 per 
order) plus $5 per plug. For multiple car orders, 
please add a separate sheet. Please do not 
phone in this order. 


car make displacement of the engine. 


number of cylinders year model 


Note: If your car is a 1977 or later model Buick, 
Oldsmobile or Pontiac with a 350 cubic: inch 
engine, also state your vehicle ID number which 
you can find on your state registration card or on 
the dashboard just inside the windshield on the 
driver's side. 


ORDER NUMBER 
NAME 


ADDRESS 
lil. 6% Sales Tax 
(Ill. Residents Only) CITY 


Grand Total STATE 


[ Enclosed is my check or money order in the amount of 8 
made payable to: JS&A Group, Inc. (We must wait three weeks for all 
personal checks to clear, so for faster service please send a money order or 
cashier's check or order using your credit card.) 


= Please charge my purchase to: 
'[ (MasterCard [] visa [_]American Express [_]Diners Club 


Account Nr. (all numbers) 


Signature 


Visa list bank number 
or list bank name here 


Satisfaction Guaranteed We want you to be pleased with every product you 
receive from JS&A. If for any reason you are not satisfied, please return your 
purchase in its original carton and in new condition within 30 days for a prompt and 
courteous refund. Warranties All products come with a one-year limited warranty 
unless otherwise stated. Copies of product warranties are available upon request. 
All products have either local service centers or service-by-mail centers should 
service ever be required. Shipments If you purchase several products on this order 
form, they may not be shipped the same day. No credit card is charged until actual 
shipment is made. Ship to a Friend If you wish to send one of the items ordered on 
this order form to a friend, please indicate the order number and the address above. 
Upon receipt of your order, a message will be sent to the recipient with the estimated 
delivery date. Order Number and Postage The order number and charges for 
postage and handling are indicated in parentheses. No shipments will be made 
outside the 50 states and their territories. Prices Valid through May 31, 1983. 


Picture this. You're sitting on an airplane. To 
the surprise of the passenger next to you, you 
pull out your favorite records and start playing 
them on a device no larger than your shoe. 

The device is the Audio Technica Record 
Muncher and the sound and technology that 
has made all this possible is mouth opening. 

Audio Technica has built their reputation by 
becoming the world’s largest manufacturer of 
phonograph cartridges. But when the personal 
audio revolution struck with the Sony Walk- 
man and small portable headphones, the re- 
cord industry was left behind. And no wonder. 


NOT AS CONVENIENT 

Jogging with your record player was not as 
convenient as running with a Sony Walkman. 
And then who needed records when cassette 
tapes were so convenient? 

But Audio Technica was not deterred. Using 
much of the same technology they developed 
for their popular cartridges and the incredible 
advances in electronics and headphone de- 
sign, they developed the Record Muncher—a 
portable headphone record player. 

True you can't jog with it, but the Record 
Muncher is truly the first full stereo record 
player that you can conveniently take any 
place, yet it will play your records with the 
clarity and frequency response that will give 
you chills when you first hear it. 


AMAZING SOUND 

. We're not going to suggest that listening to 
records is better than listening to tapes. But if 
you enjoy listening to records, you'll now be 
able to enjoy them on picnics, on your boat, in 
an airplane and even at home-all with 
sound that will truly amaze you. 

The Record Muncher comes in a handy 
cloth case. The tone arm and the cartridge are 


positioned over the center and locked into 
place so you can carry the system without fear. 
A special spring mechanism creates the cor- 
rect pressure so that the balanced tone arm 
always makes good contact with the record. 


= 


The tone arm on the Muncher is similar to 
those on expensive home audio systems. 


One pair of high-quality collapsible head- 
phones come with each unit. 


You can even hang the Record Muncher on 
a doorknob and play your records, although for 
best sound reproduction your best bet is to 
play it on a flat surface. 


PLAYS ALL 

The Record Muncher can play both 45 and 
33 rpm records and the controls consist of 
simply a volume and speed control and an 
on/off switch. The unit takes three “C” cell 
batteries and weighs 2.6 pounds without bat- 
teries and measures 244” x 4" x 11%”. It will 
play 12 continuous hours with a set of carbon 
batteries and a lot longer with alkalines. 


Announcing the world's first portable 
headphone record player. A bit of 
technology and convenience. 


The electronics are pretty impressive. The 
cartridge is a high-guality Dual-Magnet Vec- 
tor-Aligned hand-tuned cartridge—the same 
one used in many home audio systems. Its 
solid-state amplifier produces a beautiful sig- 
nal that flows into two headphone jacks so two 
people can enjoy the stereo music. 

The cobalt samarium headphones are also 
made by Audio Technica and are the finest you 
can buy. Although you only get one with your 
unit, you can plug in any other stereo head- 
phone with a 3.5mm plug. The headphones 
collapse so you can easily carry them with you. 

The Record Muncher can also be plugged 
into the phono plug of most of the large “boom 
boxes” to extend their usefulness. 


USE IT EVERYWHERE 
Use the Record Muncher on a picnic, while 
parked in a recreational vehicle or in a boat. Or 
simply enjoy your favorite records at home 
without disturbing those around you. The Re- 
cord Muncher is the missing link in the chain of 
quality personal audio products. 


The signal to noise ratio is better than 50dB. 
Wow and flutter is less than 0.2% and the 
vertical tracking force is 2 grams. Add a fre- 
quency response of 30 to 25,000 Hz and you 
can see what a high quality turntable the Re- 
cord Muncher really is. 


Each unit comes complete with a pair of 
folding samarium cobalt headphones, a carry- 
ing case and complete instructions. 


If you've listened to the fantastic sounds of a 
stereo cassette headphone player, wait until 
you hear your records on the Audio Technica 
Record Muncher. Order one, today. 


Record Muncher (5032CA10 4.00) ..$149.95 
3 "C" Cell Batteries (5033CA10)........2.95 
AC Adapter (5034CA10 1.00) ..........9.95 


ka 


Corvin Cianci; Nimslo President (holding cam- 
era), and John Grosso, Executive Vice Presi- 


dent of Marketing, display the new Nimslo . 


camera. Also shown on the table are the posi- 
tive press reports on the camera. 


5-D 
Camera 
Success 


The new Nimslo 3-D camera is fast 
becoming America's new way to take pictures. 
And at $139.95 it's a real bargain. 


3-D pictures are not new. We realize that. 
But don't confuse the 3-dimensional pictures 
you get from the new Nimslo 35mm 3-D cam- 
era with anything you've ever seen before. 

The Nimslo camera produces 3-dimension- 
al prints you see with your own eyes. You hold 
these pictures in your hand as you would any 
photograph, but what you see will amaze you. 
These are pictures you look into and which 
give you a feeling of depth and dimension. 

If the prints are unusual (and they really 
are), you'll find the camera even more so. The 
Nimslo 35mm 3-D camera has four lenses 
which produce four separate images simul- 
taneously. Each image is shot at a slightly 
different angle. The four negative images are 
then optically correlated to provide a 3-D 
photograph. 

KODAK FILM 

You use Kodak or any popular brand of 
35mm color print film with either a 100 or 400 
ASA rating. Each shot produces four separate 
half-frame 35mm images, so a standard 36- 
exposure roll gives you 18 3-D photographs. 

To get your prints, you send your exposed 
film to Nimslo in a prepaid mailer. Normal pro- 
cessing takes about one week, although dur- 
ing peak periods it may take as long as two 
weeks. 

When you show your photographs to others, 
the photos will literally create a sensation. 
People won't comprehend what they see at 
first, and a normal reaction is to sneak a look at 
the back of the print because of its depth. 
Actually the photograph is as thin as paper. 


FULLY AUTOMATIC 

The Nimslo 3-D camera is fully automatic 
and so simple to use that all you have to do is 
set the ASA switch to either 100 or 400, de- 
pending upon the film you're using. That's it. If 
the lighting is too low, a red warning light goes 
on to tell you to use the flash. 

Even the flash is unique. It was specially 
designed to give you the best 3-D photographs 
indoors or out. The electronic flash features 
dual beams. One flash faces forward to illumi- 


nate the subject or to provide "fill" light to 
eliminate shadows. The other beam tilts up- 
wards to act as a bounce light. This brightens 
the background, enhancing the 3-D effect. 

We're not going to even attempt to describe 
the prints or use trite expressions like, "You 
have to see it to believe it." Rather, we'd like to 
make a simple prediction. Once you take 3- 
dimensional photographs, it's going to be hard 
to switch backto a conventional camera. 

The Nimslo was introduced late last year 
with a great deal of fanfare and tremendous 
publicity from the trade press. And JS&A was 
one of the nation's first companies to introduce 
it nationally. | 


BUILT-IN TECHNOLOGY 
We introduced the camera at $249. Now 
that may sound rather expensive until you ex- 
amine its built-in technology. First, it's a preci- 
sion instrument that looks and feels substan- 
tial, yet it weighs only 12 ounces and fits in the 
palm of your hand. It has a unique fixed focus 
(six feet to infinity), four lens system. Each 
lens is rated at f5.6. The advanced electronic 
circuitry automatically selects the right open- 
ing and shutter speed simultaneously for all 
four lenses. Your exposures are correct every 

time, and all you do is push a button. 


Prints cost only 83 cents each and of course 
a 36-exposure roll will produce only 18 expo- 
sures making film more costly. Despite the 
premium prices, we feel the prints are a bar- 
gain. And only a personal test will convince 
you too. So, here's our offer. 


We'll "loan" you a camera, flash, carrying 
case and give you one roll of Kodak 100 film 
free. You buy one prepaid mailer for $14.95. 
Then take our roll of free film and shoot 18 
shots of your family or friends. Shoot your 
home, your pets or anything you've shot with a 
conventional camera before. Use the flash for 
low light conditions and see how handy the 
carrying case is for carrying the system. Then 
mail the film to Nimslo. 


After you get the photos back show them to 
your friends and watch their reaction. If you 


aren't absolutely convinced that you want to 
keep the entire system, you may return it and 
we'll refund the entire cost including our post- 
age and handling. If, however, you love the 
results and want to keep the camera, your cost 
will be only $139.95 for the camera, plus the 
additional cost of the accessories you decide 
to keep. The film is yours free whether you 
keep the camera or not. 

If you keep the complete kit, you'll own the 
camera, the flash, one prepaid mailer and a 
carrying case-all for 5229.95 - an additional 
savings of almost $20. 

Aside from capturing memories of your fam-, 
ily and loved ones, consider Nimslo's business 
applications. Photographs of your products or 
services will make an incredible selling tool. Or 
what about a great gift or incentive? Think of 
how great the Nimslo is for real estate agents. 

The Nimslo camera is not a chance inven- 
tion. It's the result of millions of dollars in re- 
search and years of experimentation by Dr. 
Jerry C. Nims and Allan Lo, and it's protected 
by over 100 patents. 


AMONG THE FIRST 

JS&A customers are always among the first 
to experience today's newest technology. And 
JS&A has consistently been among the first to 
present these products to the general public. 
The Nimslo camera carries on this tradition. 

To make our concept work, we'll need either 
your check for the full amount or your credit 
card number to charge your account. If you 
decide not to keep the system we'll promptly 
credit your account or send you a prompt and 
courteous refund. It's just that simple. 

Our hats are off to Nimslo Corporation. 
Nimslo is a huge success story in the making 
and JS&A is delighted to be involved. Experi- 
ence 3-dimensional photography. Why not or- 
der a complete Nimslo system, today? 


Camera (5090CA10 4.00) .......... $139.95 
Prepaid Mailer (5091CA10) ........... 14.95 
Flash (5092CA10 2.00) .............. 69.95 
Carrying Case (5093CA10) ........... 24.95 
Complete Kit (5094CA10 6.00) ....... 229.95 
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Plain Paper 
Challenge 


New copy machine for home 
or business is new challenge 
for plain paper advantage. 


A few years ago JS&A was presented with 
the first copy machine designed for home use. 
It was so bad itmade us sick. 

First, it had to warm up for 3 minutes before 
you could use it. It required two sheets of 
paper to make one copy, it took over a minute 
to make a copy and finally the copy quality was 
so poor that we thought we weren't operating it 
properly. | 

We were really disappointed. All those 
home recipes we wanted to copy, those news- 
paper articles we wanted to duplicate, those 
memories we wanted to preserve and finally 
those business records we wanted to record — 
all those neat benefits of a home copy ma- 
chine literally vanished with our first test. 


HO HUM REACTION 

So when we were presented with a new 
copy machine from 3M, our first reaction was 
ho hum. "Drop one off at our offices," we told 
3M. “We'll try it out." 

That was last month. Now every department 
at JS&A has a new 3M copier. Several of our 
managers have bought them for their homes 
and we're so enthusiastic over the new unit 
that we're featuring it in two big pages of our 
catalog. Here’s why. 

The 3M copy machine shown here produces 
copies often better than the original. The 
blacks are blacker and the whites are whiter 
while the sketches, drawings or even screen- 
ed photos reproduce with hard-to-believe 
Clarity. 


FAST AND FLEXIBLE 

The unit is also fast. You can run off six 
copies a minute, copy thick books, legal size or 
regular 8/2” x 11" documents and finally, it 
doesn’t require any warm up time. Just turn it 
on and press the big green copy button. 

One of the things that sold us was its utter 
simplicity. When it arrived, we opened it and 
read the instructions. All we had to do was slip 
the paper cartridge in the paper feed slot, in- 
sert the paper copy tray and plug the unit into 
the wall. That was it. Then we set the darkness 
indicator to the middle range, put a copy of the 
Wall Street Journal under the carrier and 
pressed a button. 

That copy shown to the left was the first copy 
out onto the copy tray. We couldn't believe the 
quality and simplicity - especially compared to 
the piece of junk we saw a few years earlier. 

We were so impressed that we ordered 
them for all of our departments to relieve our 
overburdened copy machine. Our productivity 
has jumped and our long walks to the copy 
machine have disappeared. Instead of buying 
one copy machine for our customer service 


department, we could justify four for the other 
departments. 


NEW TECHNOLOGY 

The technology behind the new 3M copier 
centers on what might at first be considered its 
biggest disadvantage — it uses a special paper. 
But if you examine the trade-offs you get from 
this special paper, the disadvantages soon 
fade away. Let us explain. 

First, the paper has a bond-type feel. It is not 
glossy like many of the clay-based special 
papers nor does it have a grey cast. The paper 
is white, can be easily written on with anything 
from ink to pencil and feels like plain paper. 


Just slide in the paper cartridge and you're 
ready to copy. The 3M copier takes both regu- 
lar and legal-sized paper. 


Then there's the technology behind the 3M 
copy machine. On the typical plain paper cop- 
ier, a black carbon powder is electronically 
attracted to a shiny drum. Through heat and an 
electrical charging circuit, the drum fuses the 
carbon onto a piece of paper. The drum, which 
requires a warm-up time, is the most vulner- 
able part of the system. If it scores or scratch- 
es, the copy quality suffers. 

The 3M system eliminates this problem 
completely by using their special paper. In the 
3M system, the carbon is attracted directly to 
the paper and then the particles are "pressure 
fused" into the paper without heat. The carbon 
actually becomes part of the paper. 


BEST SYSTEM 

Plain paper copiers require more parts, in- 
volve heat and more precise alignment. The 
3M system has less parts, practically no heat 
and produces quality copies with a consisten- 
cy that will surprise you. 

The 3M copier, even with its special paper, 
costs about the same per copy as the newest 
automatic-feed plain paper copier just intro- 
duced by Canon for $1295. Although plain 
paper costs less per sheet, Canon requires 
regular replacement of the entire drum assem- 
bly which costs $65. 

Nevertheless the Canon per copy cost is 
only 4¢ compared to 5¢ on the 3M system. But, 


The 3M copier makes a handsome addition to 
any desk measuring 7" x 17" x 24". 


because the 3M copier costs you $500 less 
to start with, it would take you over 40 years 
making 100 copies a month on the Canon be- 
fore you would equal the savings you'd realize 
with the 3M copy machine. 

3M has service centers throughout the 
country. Most problems can be corrected with 
a telephone call to their toll-free number, but 
should a service call be required, 3M stands 
ready to provide a personal service call. Each 
unit has a 90-day limited warranty, the same 
as the Canon. 

Supplies are very simple to order and use. 
Five 150-sheet paper cartridges come with 
one carbon cartridge in a package called the 
Combo Pack. So after every 750 copies, you 
slide out the old carbon cartridge and slide in 
the new one. 


PAPER IN CARTRIDGES 

The paper comes in 150 sheet cartridge 
holders. You simply open up the holder and 
slide it into the paper feed slot. There's no 
paper to jog, no quantity to measure and you 
can go from 8*2 x 11 inch paper to 82 x 14 inch 
simply by exchanging the cartridge. 

If you're tempted to order the 3M copier but‘ 
have the slightest doubts that any copy ma- 
chine this inexpensive can be this good, you're 
not alone. That's why a free trial right in your 
office or home with 150 sheets and 30 days 
makes sense. 

After you order one and receive it, open it 
up, unpack it, plug it in and start copying. It's 
just that simple. 

Copy newspaper articles, reports, or legal- 
sized documents. Notice how handy it is to 
have a copy machine close to your desk. Ex- 
amine the paper and copy quality and see how 
white the whites are and how solid black the 
blacks are. Feel the paper and see how closely 
it resembles bond. No, the paper doesn't feel 
exactly like good bond paper, but the feel be- 
comes secondary when compared to its price, 
convenience and quality. 


Once you run all your tests and have used 
the 3M copier in your daily routine and ex- 
perienced the convenience, then determine if 
you want to keep it. If not, no problem. Just 
send it back for a prompt refund. 

We're challenging the plain paper copiers 
with a unit we feel is a major contribution to the 
copier industry. Order one at no obligation, 
today. 
3M Copier (0050CA10 15.00) ........ 795.00 
Combo Pack (0051CA10 8.00) ........ 39.95 

(Toner and 750 sheets of 8½“ x Il” paper) 
Legal Combo Pack (0052CA10 8.00) ..49.95 

(Toner and 750 sheets of legal size paper) 


New Zealanders discovered that sleeping under sheep’s wool induced sleep. 


Sleep Shee 


The story we are about to tell you may seem 
rather incredible. And indeed it is. But if you'll 
have an open mind, what you will learn may 
indeed change your life. 

There is a new product manufactured in 
New Zealand that is selling very well. It’s called 
the Woolrest—a bed pad made of thick wool. 
You simply place it over your mattress and 
then cover it with your bottom sheet as you 
normally do when you make your bed. 


SLEEP INDUCING 

Sheep's wool has always had an outstand- 
ing reputation for keeping you warm in winter 
and cool in summer. That is why wool seat 
covers in automobiles are so popular. But wool 
has another property known by New Zea- 
landers for many years. Namely—wool in- 
duces sleep. 

In New Zealand, for example, a way to cure 
insomnia was to cover yourself with a sheep- 
skin rug. For some very unscientific reason, 
the hypnotic quality of the wool encouraged 
sleep. Counting sheep was another technique 
that was often recommended. But it was the 
development of the Woolrest bed pad that 
suddenly turned an old wives tale into fact. 


DIFFERENT EXPERIENCE | 

Sleeping on a Woolrest is a different sleep- 
ing experience. Whether you sleep on a hard 
or soft mattress, the Woolrest apparently radi- 
ates a feeling of comfort and relaxation from 
the wool fibers which mold, massage, and 
conform to your entire body. 

Scientific tests conducted by Dr. Peter Dick- 
son of Ohio State University proved that the 
Woolrest pad indeed helped induce sleep. 
Testimonials from people who owned them 
clearly demonstrated that Woolrest not only 
induced sleep but also provided great relief for 


backaches, arthritis, and rheumatism. Its 
natural fibers tend to alleviate the pain and 
pressure caused by these illnesses and thus 
make sleep come easier and deeper. 


Most of us on occasion have a difficult time 
getting to sleep. And we all have our own for- 
mulas for solving this problem from pills to 
biofeedback techniques. But what if we had a 
natural substance that improved our sleep ev- 
ery night without any effort on our part? How- 
ever, here’s another great benefit. 


COOL IN SUMMER 

In the winter the Woolrest holds your body 
heat and thus keeps you warmer. You'd ex- 
pect that. But in summer it keeps you cooler 
through a process of moisture absorption. To 
easily experience this, wet your finger and 
hold it in the air. As the water evaporates, your 
finger feels cooler. The Woolrest uses this 
same principle as it absorbs up to one-third of 
its weight in moisture keeping your body cool 
and dry. 

Keeping you warm in winter, cool in summer 
while inducing sleep all year round might seem 
too good to be true. We thought so until we 
read reports of some Americans who have 
recently bought them. Ä 


Frank Thornton, a Seattle Washington den- 
tal technician, spent the last six years tossing 
and turning at night. While trying to sleep, his 
arthritis and spine problems would send 
"shock waves" of pain through his body leav- 
ing him exhausted in the morning. He pur- 
chased a Woolrest pad and has been able to 
sleep through the entire night practically every 
night. 

According to Thornton, “I felt a sensation of 
buoyancy from the Woolrest. | have read in 
literature that a person sleeps more restfully 


We may have discovered a way 
to improve your sleep forever. 


with natural fibers surrounding their body and | 
believe that there is validity to this statement." 
Thornton has already purchased seven Wool- 
rest pads for his entire family. 


IT WORKS 

Dr. K'ri Omar of Issaquah, Washington is a 
writer who had problems sleeping at night. 
According to Omar, “Woolrest has changed 
my life. | now go to bed with delight and awake 
with greater refreshment. Why? Who cares. It 
works. | also have greater energy for my work 
everyday.” 

But the real excitement about Woolrestis its 
long-term benefits. Using a Woolrest you 


The New Zealand wool used exclusively in 
the Woolrest could be a major reason for its 
effectiveness. Here’s why. 

Most sheep are raised in countries where 
temperature extremes cause their wool fibers 
to become brittle, rigid and often cracked atthe 
ends. In Australia, for example, sheep are of- 
ten raised in the dusty outback where tem- 
perature and rainfall can vary tremendously. 

In New Zealand however, the sheep enjoy a 
year-round temperate climate and graze in 
lush green pastures. The wool fibers they pro- 
duce are firm, thick and vibrant with good 
shape retention, bulk and exceptional spring. 

But the wool used in the Woolrest is not 
simply New Zealand wool. Back in 1960 a New 
Zealand University Professor named Geoffrey 

" Peren, through years of cross breeding, de- 


know that the rest of your life will be spent 
sleeping comfortably, with a minimum amount 
of sleeplessness. Certainly, there will be 
nights when it will be difficult to go to sleep. But 
with the Woolrest those nights will be fewer, 
shorter and without the tradeoff of having to 
take sleep inducing drugs. 


Will the Woolrest work for you? We're willing 
to prove it with no risk on your part. Order one 
for a 45-day sleep test. When you receive it, 
closely examine the surface. Feel the thick 
pure woven pile of natural wool. Notice the 
weight and substantial feel of the pad. Place it 
on your bed and then cover the pad with your 
regular bottom bed sheet-either fitted or 
plain. 


JUST A FEW DAYS 


That night go to sleep on it. But don’t judge 
the effectiveness until you’ve slept on it for at 
least a full month. You should actually notice 
the difference in just a few days, but after a 
month you'll turn from being skeptical like we 
were, to a real enthusiastic believer. If not, | 
we'll understand. After all it may not work for | ß 
everybody. If so simply return it within the 45- | 
day sleep trial and you'll receive a prompt and 
courteous refund. The Woolrest is warranted 
for five full years and washes easily in your 
washing machine. Complete instructions 
come with each pad. 

The price of a Woolrest may at first seem 

high. This much pure wool to cover your entire 
bed is indeed costly. But what price can you 
attach to a good night’s sleep? How much 
more productive can you be when you're more 
alert? Then multiply these benefits through an 
entire lifetime. And if you suffer from back- 
aches, arthritis or rheumatism, the Woolrest 
will be priceless. 

The Woolrest is a complete departure from 
our traditional electronic product offers and 
certainly not an example of space-age tech- 
nology. But how often do you get a chance to 
introduce a product that will change the lives of 
your customers? Sleep on a Woolrest and ex- 
perience what we mean at no risk or obliga- 
tion. Order one, today. 
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Twin Size (0025CA10 4.00) ...........$129 
Full Size (0026CA10 4.00) .............179 
Queen Size (0027CA10 4.00)...........206 
King Size (0028CA10 4.00) .............269 


veloped a unique breed of sheep called the 
Perendale. The Perendale sheep produced 
wool fibers that were thicker, longer, had more 
bulk and were more resilient than wool from 
other New Zealand sheep. But the Perendale 
sheep are rare, representing but a small frac- 
tion of the sheep raised in New Zealand. 


| The Woolrest uses only Perendale wool. 
The wool fibers are actually woven onto a pure 
wool blanket base and thoroughly washed and 
tufted to closely resemble the actual wool 
found on a Perendale in its natural state. 


We have mentioned the differences be- 
tween the varieties of sheep for good reason. 
Just as there are several grades of sheepskin 
seat covers, we suspect eventually there will 
be several grades of wool bed pads. None will 
ever compare with pure Perendale Wool. 


A Woolrest pad. 


Who is that masked Œ 
electronic typewriter at 
that incredibly low price? 


Who is Silver Reed? That question has 
plagued Silver Reed ever since they intro- 
duced their own typewriter brand a few years 
ago. Here’s why. 

Silver Reed is a Japanese company who 
manufactured typewriters for other companies 
who in turn sold them under their own brands— 
names you are definitely familiar with. But one 
day the Japanese got ambitious. 


HI HO SILVER 

“Why not introduce our own brand?” they 
thought. So they set up a marketing organiza- 
tion in the US and with great fanfare intro- 
duced their new name, Silver Reed. Silver as 
in “Hi Ho Silver” and Reed as in Rex Reed. 

But everybody yawned. Sure they sold quite 
a few typewriters those first years but they 
somehow lacked the hot brand name recogni- 
tion they had expected. 


SILVER BULLETS 

It was not surprising, therefore, that Silver 
Reed decided to change all that by introducing 
a typewriter that by itself would bring recogni- 
tion to the newly-formed US company. 

Silver Reed decided to do two things. The 
first was to outprice the competition—a price 
so low that they would surely dominate the 
market. The second would be to produce their 
most technologically-advanced portable type- 
writer in a style and appearance that would win 
awards. They've accomplished both. 

The Silver Reed is a full-sized electronic 
compact typewriter using an interchangeable 
daisy wheel printing head. The typing quality is 
so clean and sharp that it rivals many of the 
heavy-duty office typewriters. 


MASKED TYPEWRITER 

More incredible than its printing quality are 
its features and incredibly low price—only 
$369.95—the lowest-priced electronic com- 
pact ever sold. (Most sell for over $600.) But 
wait—the features are the real grabbers. 
Daisy Wheel The interchangeable daisy 
wheel printing head is the same concept used 
on high speed computer printers. On a type- 
writer, however, the results are startling. Typ- 
ing is quieter, smoother and faster than you'd 
get with the popular ball elements and they 
easily snap out letting you choose the right 
type style for your taste or business applica- 
tion (i.e., legal, scientific, etc.). 
Print Quality Look at that enlarged photo of 


VV 


the unit’s print quality on a coarse piece of 
paper. Look at it from a distance. The type is 
clean, clear and sharp—another result of the 
daisy wheel concept. 

Electronic Keyboard The Silver Reed types 
up to 12 characters per second or 144 words 
per minute. But if you’re one of those typists 
who would probably qualify for the Olympics 
there’s also a 15 character buffer. Even if you 
out-type the typewriter you can store 15 char- 
acters in its memory. 

Repeat Keys Every key on the keyboard is a 
repeat key. Keep the “Z” depressed and zip— 
before your eyes, a line full of “Z's”. 

Dual Pitch The unit comes with a pica daisy 
wheel that types 10 characters per inch. Want 
a different effect? Just pop in any 12-char- 
acters per inch typing element, change the 
pitch key from 10 to 12 and you're on the way. 
There’s Prestige, Elite or Script. You can order 
them with your typewriter or they can be pur- 
chased after you receive it. 

Tons More There’s a host of other features 
but the key to this major price breakthrough is 
not just the price but how Silver Reed got so 
much quality so inexpensively. There are only 
16 moving parts compared to over 1000 in 
most electric typewriters. That means no 
gears, arms, or rotating balls to break down 
and require service. It’s just another example 
of how the electronics revolution is changing 
the tools we use. 

If you ever have to underline a few words ina 
sentence, you can backspace, do your under- 
lining, and then you simply press the reloca- 
tion key and zip— you're back to the end of the 
line. Yes, the little bugger even remembers 
where you left off. 


OOPS | GERFED 

If you accidentally type "gerfed" when you 
meant goofed,“ the Silver Reed is a real life- 
saver. You simply press the correction key 
which remembers what letter you typed and 
the lift-off tape lifts off the error. It'll do this for 
up to 16 characters. Then you continue typing. 

The Silver Reed has a 12-inch wide car- 
riage, measures 17" wide x 14" deep x 5%” 
high and weighs in at only 19 pounds. The unit 
will take both carbon and fabric ribbons and 
comes with a built-in handle and protective 
cover that makes it easy to pack up and carry. 

Sure, we could go on about its many fea- 
tures, its great touch and its incredibly quiet 


Prestige Elite 


Letter Gothic 


SA 12-pitch Silver 
Reed daisy wheel. 


operation. But the true test is in your home or 
child's study. We urge you to order a Silver 
Reed and use it for awhile. If you're not con- 
vinced that you own a great product-far 
ahead of competition — then return it within 30 
days for a prompt and courteous refund. 


An enlarged photo of the impression from a 
10-pitch Prestige Pica daisy wheel that is sup- 
plied free with the unit. Correcting a mistake is 
easy thanks to its easy correction capabilities. 


Silver Reed has service centers throughout 
the USA and provides a limited 90-day war- 
ranty. Each unit comes complete with one 10- 
pitch daisy wheel, one carbon ribbon cartridge 
and correction film plus the cover. 


ENTER TONTO 

Now we hope we've convinced you of what 
an incredible bargain the Silver Reed repre- 
sents with its features, its styling, its printing 
quality, its interchangeable daisy wheel type 
heads, and its unexpected low price. But will 
Silver Reed become a household name? 

There's a good chance. And they deserve 
the recognition. But if they don't even with the 
fame from their new typewriter, maybe they 
should try some promotional stunt, like pass- 
ing out silver bullets. But in the meantime, 
order their typewriter at no obligation, today. 


Typewriter (6070CA10 8.00) ........ $369.95 


5 Ribbons (6077CA10 1:00)... 2.2... 20 
5 Correction Film (6078CA10 1.00) . . ..... 12 
Daisy Wheels: (12 Pitch) 
Script (6072CA10 1.00): 14. ons 15 
Prestige Elite (6073CA10 1.00) ........ 15 
Letter Gothic (6074CA10 1.00) ......... 15 
Courier (6075CA10 1.00) .. 7 15 


Courier Pree 


TEKS KOOSA 


You're probably expecting our typical sales 
pitch, but get ready for a shock. For instead of 
trying to tell you what a great product the 
Magic Stat thermostat is, we’re going to tear it 
apart. Unmercifully. 

When we first saw the Magic Stat, we took 
one look at the name and went “Yuck!” We 
took one look at the plastic case and said 
"How cheap looking." And when we looked for 
the digital readout, it had none. So before the 
salesman even showed us how it worked, we 
were totally tumed off. 


REAL LOSER 

So there it was—at first blush a real loser. 
But wait, we did find one good feature a fea- 
ture that led us to a discovery. The Magic Stat 
installs in a few minutes and no serviceman is 
required. Thermostat wires in your wall follow 
standard color codes. So when you install a 
Magic Stat, you attach the red wire to the red 
location and the white to the white. That's play- 
school stuff. And its safe. Conventional 
thermostats installed over the past 20 years 
are generally only 24 volts, so you can either 
turn off the power or work with the “live” wires 
without fear. 


OK, LET'S TEST IT 

The Magic Stat installation was so easy that 
the least we could do was test it. And that's 
when we made an incredible discovery. We 
discovered that the Magic Stat was probably 
the most consumer-oriented, technologically- 
advanced and most sophisticated thermostat 
ever developed on the face of this earth and in 
our galaxy for all times ever. What made us 
switch from hating the thing to loving it? Read 
the following. 


The Magic Stat has six setback settings per 
day and a seven day program. That means 
that you could set it for 709 when you get up in 
the morning, drop the temperature to 549 
when you go to work, raise it to 689 when you 
return for dinner, raise it up to 729 after dinner 
as you watch TV and then drop it down to 62° 


Tony Cairo (left) and Stan Kasiewicz of Magic 
Stat. "We're determined to produce the best 
thermostat in the world even if JS&A doesn't 
like the name." 


stupid name. It almost made us sick. 


when you go to sleep. Count them five set- 
tings with one to spare. 

In one day the Magic Stat is programmed for 
the whole week and for the weeks to come. If 
you want a different schedule for weekends, 
you can individually program the thermostat 
for those days, too. "Big deal," you might 
think. "What's so great about that?" Read on. 


You set most electronic setback thermo- 
stats to the time you want the furnace to go on 
in the morning, so when you wake up, your 
room is once again warm. But what if one 
morning it's bitter cold outside and the next 
morning it's much warmer? This means that 
setting your furnace to go on at the same time 
may, on one morning, leave you cold and on 
the next morning cause you to waste energy 
by warming up your house too soon. 


By golly, the Magic Stat has everybody beat 
on this one too. Throughout the night it senses 
and computes the drop in temperature and the 
time it will take to get your room to your exact 
wake up temperature. So if you want to wake 
up at 7 AM to 70 degrees - that's the tempera- 
ture you'll wake up to every time. Because it's 
a patented concept, no other thermostat has 
this feature. But wait. There is also a patent on 
the setting feature. 


SIMPLE TO SET 

To set the thermostat, you press just one 
button. A small LED light scans the tempera- 
ture scale until you reach your desired tem- 
perature and then you release the button. You 
change the temperature naturally, throughout 
the day, up to six times. The unit responds and 
remembers that exact living pattern. The pre- 
sent temperature is displayed by a glowing red 
LED on the temperature scale. 


The system also computes the ideal length 
the furnace should stay on to keep the tem- 
perature within a range of plus or minus one 
and one-half degrees. A battery backup lets 
you keep your stored program in its memory so 
power outages as long as eight hours won't let 
your unit forget. And if something happens and 
your power is out for a few days, the unit will 
automatically maintain 68 degrees when the 
power is restored. 

Quite frankly, we were so impressed with 


You'll love the way we hated it 
until an amazing thing happened. 


Love/Hate 
Thermostat 


It had no digital readout, an ugly case and a 


the unit, its ease of installation and setting plus 
its many energy-saving features, we seriously 
considered advertising it until we realized that 
our customers would probably not want to trust 
their future comfort to a product called Magic 
Stat. What if something went wrong with the 
unit? How substantial was this Magic Stat out- 
fit? Remember, a thermostat is something you 
live with as long as you live in your home, and 
they're supposed to last ages. After all, your 
comfort depends on it. 


WE DID OUR HOMEWORK 

Well, we did our homework. We found the 
company to be a sound, well-financed organi- 
zation. They have been in business for several 
years, and they back their products with a 
three-year limited warranty. In addition, the. 
company has a policy of buying back your unit 
in one year if you haven't saved its full cost in 
energy savings. We were satisfied with the 
company, the people, the product, its incredi- 
ble features, the company’s commitment to 
the product and above all, the real energy sav 
ings possible. | 

We are so impressed now with the Magic 
Stat that we’re going to make buying one ir- 
resistible. Buy one from us for only $79.95. 
Install it yourself in a few minutes or hire a 
handyman to install it. 


ENJOY SAVINGS 

Then enjoy the savings this next winter. Not 
only will you save up to 30% on your heating 
bills, but you’re eligible for the 15% energy tax 
credit. Then ifyou’re not absolutely in love with 
this product one year later, return it to JS&A. 
You'll get all your money back and you can 
reinstall your old thermostat. 

But we’re counting on a few things. First, 
you will realize an energy savings and a com- 
fort that will far surpass what you are currently 
experiencing. Secondly, you probably will 
sleep better breathing cooler air yet wake up to 
just the right temperature. 

Beauty is only skin deep and a name doesn't 
really mean that much. But we sure wish those 
guys at Magic Stat would have named their 
unit something more impressive. Maybe 
something like Twinkle Temp. 


Magic Stat (0040CA10 3.50) ......... $79.95 
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Zoot Skoot 


Here’s what happened when an insurance 
Salesman sent his kid’s underwear to JS&A. 


Tom Thorkelson is an insurance salesman. 
And a darn good one at that. So it stands to 
reason that if you can sell insurance you can 
probably sell most anything. Even a Zoot 
Skoot. 

The Zoot Skoot is a dynamic new garment 
bag that looks like any other garment bag with 
one exception. It has wheels at the bottom. 


IT WON’T FOLD 

If wheels at the bottom sound strange, 
there’s more. The Zoot Skoot is rigid and un- 
like other garment bags, it won't fold or bend. 
And then there’s the price. $169.95—enough 
to discourage most people from buying it. 

Tom Thorkelson didn't think that the Zoot 
Skoot was strange or even expensive. In fact, 
after using one for awhile, he started giving 
them out as gifts to all his friends and clients. 

Tom gave out so many that he soon became 
good friends with the man who owned the lug- 
gage company. A friendship developed and as 
fate would have it, Tom bought the company. 


IT WAS DIFFERENT 

Tom's love for the Zoot Skoot was under- 
standable. Because it was stiff, he could wheel 
it. The pockets inside made it easy to sort out a 
week’s worth of clothes—four complete suits 
and an extra pair of shoes. And when he got to 
his hotel room, he just hung up the Zoot Skoot, 
unzipped the panels on both sides and used 
the unit as a wardrobe. He never spent time 
unpacking or packing because the Zoot Skoot 
was his vertical dresser—always ready to zip 
up and roll away. 

Each unit had pockets with plastic flaps and 
Velcro fasteners. There were two toilet kits 
and a place for seven of everything. And be- 
cause his suits were always on hangers, they 
were pressed and ready to wear wherever he 
was going. But Tom’s love of the Zoot Skoot 
went beyond its convenience. He loved the 
wheels. 


SPACE-AGE WHEELS 

The two wheels at the bottom of the Zoot 
Skoot are uniquely designed for three 
reasons. First, they are very rugged—design- 
ed to take enormous abuse. Our tests would 
have destroyed the typical suitcase wheels, 
but the Zoot Skoot's are ball-bearing lined and 
. made under military specifications. They eas- 
ily took rough treatment. 

The second reason was the way each wheel 
is anchored differently. The back wheel is 
mounted firmly on the bottom of the unit. It only 


Tom displaying his son's underwear during 
his first modeling assignment. 


rolls in one direction while the front wheel | 


swivels. This lets you easily maneuver the 
Zoot Skoot to turn corners, but (and here 
comes the third reason) the back wheel also 
lets you lean the unit against a ticket counter 
without it slipping out from under you or rolling 
away. 

The rest of the unit is also cleverly designed. 
The hanger hook at the top of the unit is very 
rugged and mounted on a solid steel plate. 
The hook is either tucked away with a Velcro 
tab while you travel, or you can use it to also 
carry your heavy briefcase. 

Imagine carrying a week’s worth of clothes 
and a briefcase full of papers all over the world 
without ever having to carry anything? We 
took our sample to Europe and Asia. We 
checked it as luggage on some flights. We 
stored it in airplane closets and in overhead 
racks and we loaded it up with briefcases and 
packages. We purposely put it through more 
abuse in a month than most garment bags 
would normally take in a year. 

The Zoot Skoot took it all in stride. The 
heavy duty wheels, the double stitched water- 
proof and lined nylon cover, the steel hanger 
plate construction—all continued to function 
without fail. 

The Zoot Skoot’s stiffness is a result of a 
solid tube that runs from the steel plate at the 
top to a steel plate at the bottom that anchors 
the wheels. Despite its solid construction, the 
case weighs less than most suitcases that 
carry as much as the Zoot Skoot and is almost 
as light as most garment bags. But remember, 
you don't carry the Zoot Skoot— you wheel it. 


The Zoot Skoot’s handle on the side of the 
case lets you lift it easily over a curb or up a few 
stairs. The handle also makes it easy to put it in 
the trunk of a car and easier to take it out. 

Packed with four suits and all your clothes, 
you even have room for a hair dryer, jewelry, 
samples or even a gift for your child or spouse. 
There's a place to hang ties, skirts and even a 
way to hang dresses. 


NOT UNREASONABLE 

Each component in the Zoot Skoot is so 
ruggedly designed, made of such superior 
quality that $169.95 is not an unreasonable 
price. And nothing in the entire system is 
second rate or cheap. It is indeed the Mer- 
cedes of the travel bags. 

The Zoot Skoot inventor took four years to 
develop the Zoot Skoot improving the compo- 
nents, constantly upgrading the quality and 
refining each feature until he perfected it. Only 
then did it go into production. 


Just hang your briefcase on the hook and the 
Zoot Skoot lets you comfortably wheel all your 
belongings without lifting a thing. 


So when Tom presented the Zoot Skoot to 
JS&A, he did it with great confidence and great 
showmanship. He sent us a Zoot Skoot comp- 
lete with his son's underwear, two complete 
suits, shoes and even his son's toothbrush— 
all with a note, "Please hold my son's suitcase. 
l'Il be by to pick it up during my next trip through 
Chicago.” What would you think if you re- 
ceived something like that? 


TOM MODELS UNIT 

So when Tom passed through Chicago, he 
called us up, we invited him in and eventually 
bought out his entire Zoot Skoot production. 
We also asked him to model a system with his 
son’s clothes for our catalog. Tom agreed and 
his picture is on the left. | 

If you don't like lugging around suitcases or 
suit bags, if you want an incredibly clever de- 
sign in luggage, we urge you to test the Zoot 
Skoot on our 30-day travel trial. 

Roll it along with you over cracked side- 
walks, through airport terminals and onto your 
next flight. Hang your briefcase on the hanger 
hook and notice how it stubbornly rides along, 
never dropping off. Hang it in your closet, un- 
zip its cover and live out of it comfortably for a 
week without ever unpacking. If you don't be- 
come an absolute fan of the Zoot Skoot, then 
return your unit and we'll refund your entire 
purchase price. But if you're like us, it will only 
take one trip to convince you. 

Now that Tom has sold us his entire produc- 
tion, he mightas well take up modeling. He has 
a complete wardrobe, his modeling fee is rea- 
sonable and he travels quite easily. But first, 
order a Zoot Skoot at no obligation, of course. 


Zoot Skoot (0015CA10 6.00) ....... $169.95 
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Rent One 


Here’s a new way to develop 


The powerful Amerec 660 


aerobic rowing 


a great body, healthy lungs 


and good circulation 
with a twist. 


If you're wondering what an aerobic rowing 
machine is doing in our electronics catalog, 
wonder no more. 

Aerobic exercise will keep our customers 
healthy. That's certainly a good reason in it- 
self. And since several of our health-related 
electronic products can be used with the 
Amerec rowing machine, including it in our 
catalog really does make sense. 


BOTH UPPER AND LOWER 
Most aerobic exercise such as running and 


cycling are designed to benefit the lower half of 


our body. With the Amerec rowing machine 
you exercise both the upper and lower half of 
your body while elevating your pulse rate into 
your target zone (see page 22). | 

Rowing exercises all the major muscles and 
most of your body's minor muscle groups to 
give your entire body a well-balanced workout. 
The footrests have Velcro straps so when you 
slip your feet in you can also do slant board- 
type sit-ups to strengthen your stomach. 


WELL BUILT 
The entire unit looks well-built and indeed it 
is. The frame is made of thick anodized alumi- 


num extremely strong. but very light. There 


are cushion grips, stainless steel oars, non- 


skid pads on the bottom plus special Dupont 
Devlin bushings that give years of heavy use 
and show the quality and care that went into 
building the Amerec. 

We particularly like the way the unit arrives. 
Unlike many other exercise units we've seen, 
this one arrives almost completely assembled. 
All you have to do is attach the seat and you're 
ready to row. 


Adjusting the tension is also a snap. Just 
slide the resistance selector to any of several 
positions and then start rowing. Want to store 
the unit? Simple. Just collapse the oars and it 
will store in a closet standing upright. 


TWO MODELS 

There are two models available. The one 
shown above is the heavy-duty version used in 
many health salons. It measures 11" x 32" x 
53" and weighs approximately 44 pounds. A 
less expensive version that looks identical to 
the 660 but is smaller and is called the 610 is 
also available. It measures 9" x 30" x 50" and 
weighs only 30 pounds. Both look almost iden- 
tical with the 660 being the commercial version 
while the 610 is more the consumer unit. 


Another major difference between the two 
units is the hydraulic compression chambers. 


machine. 


These are the piston devices that absorb the 
energy as you row. The 610 has a much 
smaller diameter chamber than the 660. 

And then of course, there's the price. If you 
asked our opinion, the 610 is the greater value, 
although many of our customers always insist 
on the very best and may select the 660. 


RENT ONE 

Why not give the Amerec rowing machine a 
try? Rent one from us for 45 days? That's right, 
rent one. Actually, here's how our program 
works. Order arowing machine with your cred- 
it card or check. When you receive it, use it for 
45 days. If within 45 days you find it's not what 
you want, return it and you'll get a prompt and 
courteous refund, including the postage and 
handling charges shown below. You'll just pay 
for the return postage or freight which you can 
chalk up as your 45-day rental. After all, where 
can you rent aunit like the Amerec so inexpen- 
sively for 45 days? You can't. And for your 
health and well-being, it's certainly worth it. 

But don't waste another nonproductive, un- 
healthy day. Order an Amerec rowing machine 
at no obligation, today. 
Model 610 (7035CA10 12.00) 
Model 660 (7036CA10 24.00 489 
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Slide Grinder 


Put in a slide and grind out a full-color enlargement 
with America’s newest idea in home color processing. 


It's so simple it seems unfair. All you do is 
drop a color slide in a slot, press a button, turn 
a crank and grind out a full-color enlargement 
from your 35mm color transparency. 

This breakthrough in simplicity came from a 
series of very clever technologies in film, lens 
construction and mechanics. 

The Slide Grinder uses a strobe light which 
flashes a pure daylight color-balanced light to 
expose the Kodak film in a fraction of a sec- 
ond. There's no waiting and the light source 
exposure is extremely consistent. 


CONTROLS COLOR 

You even have control over the color bal- 
ance. Simply by sliding one of the two built-in 
filters, you can either increase the warmth of 
your photo or make it colder. This color cor- 
recting feature is yours to experiment with if 
you want to change the effect of your pictures. 
If you really get ambitious there's even a filter 
slot where you can slide in other color filters for 
a wide range of effects. The filter feature is not 
necessary if you just want to duplicate the true 
colors of your slides but it certainly adds some 
creative flexibility. 


.. You can view your slides in the built-in 2.2x 

enlarging slide viewer. Just slip in the trans- 
parency and a slight pressure turns on the 
color-balanced viewing light. Then take the 
slide out and place it in the exposure chamber. 

There's an exposure control that lets you 
adjust the light intensity so you can darken a 
very light slide or brighten up a very dark one. 


The Slide Grinder makes a 3%” x 4%” print 
with an image size of 234" x 3v2". 


DON'T BE CONFUSED 

There is a similar unit being advertised that 
costs about the same as the Slide Grinder but 
uses Polaroid film to make its prints from 
slides. Polaroid film requires you to separate 
two pieces of paper after waiting a specific 
time and then discarding the waste. There is 
no waste or mess with Kodak film and Kodak is 
now the recognized leader in instant color print 
quality and user convenience. 


The power source for the system is also the 
last word in simplicity. Two AA-cell penlight 
batteries are required— just like many strobe 
units and no other power is needed as you 
supply the power to turn the crank. It's por- 
table, requires no electrical connection and 
stores easily on a shelf, ready to use whenever 
you need it. 


COST SAVINGS 

With all its outstanding features, the Slide 
Grinder has a few negative points which we 
should point out. First you are limited to a 314” 
X 444” size for your final print. You cannot vary 
its size. Secondly, your print quality cannot 
exceed the print quality of the instant print 
material you use and it will never be as good as 
the original slide itself. But with Kodak's repu- 
tation for quality and their recognized leader- 
ship now in instant color photography, the re- 
sults should satisfy most amateur or business 
requirements. 


The average cost to make 3” x 5" prints from 
slides is over $1.00 each from most proces- 
sors and only 80€ with the Slide Grinder so 
there is a definite cost savings in making prints 
yourself. Prints from color negatives cost 
much less—an average of approximately 50€ 
a shot, but the savings could be quickly eaten 
up by those prints that don't turn out. So the 
Slide Grinder also provides savings as well as 
convenience. 

We urge you to give the Slide Grinder a test. 
We'll send you a ten-pack of instant Kodak film 
and free batteries along with your unit. Take 
ten of your bestand worst slides. Enlarge them 
in the Slide Grinder. Try the color-balance ad- 
justments. 


REALLY EXPERIMENT 

Make your prints darker or lighter by sliding 
the light/dark switch. Spend just a few minutes 
really experimenting with the system and use 
every one of the ten exposures we send you. If 
you don't find the Slide Grinder to be as easy to 
use as we've described it and a great conveni- 
ence, return your unit within 30 days and the 
film is yours free for giving us the opportunity to 
demonstrate it to you personally in your home 
or business. 


The Slide Grinder offers you a great oppor- 
tunity to get into your own color print proces- 
sing without a darkroom and without expen- 
sive enlarging equipment. Order one at no ob- 
ligation, today. 


Slide Grinder (5070CA10 4.00) ..... $149.95 
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We'll enclose with each unit, a white paper 
filter which you can place over the wooden 


also refund your $4.00 postage and handling. 
And you can make that test anytime within 30 


days after you receive your unit. 


O 
any smoke-filled room. Notice the refreshing 
difference In your work environment. Take it 
home and plug it in next to your bed. Chances 
are, you'll want to buy another one before our 
30-day trial period ends. 

When you order the unit, we'll send you the 


The era of the bipolar electrostatic precip- 
itator as a home appliance is here. Order the 
best unit available at no obligation, today: 


To order, send a check or money order to 
the address below OT credit card holders call 
toll free 800 228-5000. (IN Nebraska call 800 
323-6400 .) When ordering, please use the Of- 


der number (shown IN parenthesis) for faster 
ervice. P! dd $4.00 for postag an 
handling and Ill. residents add 6% sales taX 
Fresh Al pble (705 GA10 4.00 95 
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Orient's 
Wish 


The best in their collection 
and the one everybody 
chose is JS&A's exclusive 
new timepiece. 


What's in a brand name? Not much if no- 
body knows about it. So when the prestigious 
Orient Watch Company of Japan decided to 
enter the American market, JS&A was one of 
the first companies they selected to spread the 
word. 

But don't feel bad. If you haven't heard of 
Orient, you're not alone. Although the Orient 
Watch Company manufactures for American 
importers whose brands are certainly familiar, 
they're still not very well known. 


ENTIRE COLLECTION 


When Orient approached JS&A, they offer- 
ed us their entire collection of watches. And we 
literally went through watch tray after watch 
tray looking for the one single model that 
would indeed stand out from all the rest. 

Well, we found it. But to our surprise, we 
actually found two—a matching men's and 
ladies’ analog (hands as opposed to digits) 
watch. Instead of selecting several very good- 
looking models, we selected just one out- 
standing model. Instead of selecting a variety 
of designs, we picked the very best design. 
How did we know it was the very best? 


EVERYBODY’S CHOICE 

Orient Watch visited JS&A first, before they 
visited their other customers. And each new 
customer that they subsequently visited se- 
lected the very same watch that was reserved 
exclusively for JS&A. Not only was it our 
choice, but it was the choice of many of the top 
watch buyers in the United States. 

Remember, there were hundreds of watch- 
es to choose from—hundreds of watches that 


these top watch buyers could have selected, 
but JS&A’s choice was the one everybody 
agreed was an exceptionally attractive time- 
piece and the one that they too wanted. 


Orient soon stopped showing that model to 


The Officials from Orient Watch Company 
pointed to the JS&A selection. “That’s the one 
for JS&A." 


everybody else. After all, JS&A had the exclu- 
sive rights to sell it and it made no sense to 
disappoint the other buyers. 


GUARANTEED ACCURACY 


The Orient quartz is a 4-micron 14K gold- 
plated watch on both the bezel and integrated 
bracelet. The accuracy is guaranteed to be 
plus or minus 15 seconds per month, although 
our tests have shown considerably greater 
accuracy. 

Orient has set up its own US repair facility 
although any jeweler who can repair a Seiko 
can more than likely repair the Orient. Each 
watch will run from two to three years on their 
batteries which can be changed by any 
jeweler. 

Normally we do not offer analog watches, 
but in our opinion, the technology in the Orient 
watch, the circuit integration and the electron- 
ics more than qualify this prestigious product 
for our catalog. 


THE BEAUTY 


But more important than its technology and 
its prestigious origin is the beauty of this fine 
timepiece. It is without question the most at- 
tractive timepiece in the entire Orient collec- 
tion and a product whose picture cannot con- 
vey its full beauty. 

JS&A has imported these watches directly 
from Japan so we can attractively price them. 
Order one for yourself and a matching one for 
your spouse or friend. It’s a great gift idea. 


Men's Watch (2065CA10 3.50) .....$169.95 
Ladies’ Watch (2066CA10 3.50)......159.95 
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Flashlight 
With Ears 


Here's another quiz. Why would a flashlight 
need ears? The answer of course is that flash- 
lights don't need ears. 

But some very clever engineers came up 
with the idea, and it may just become a great 
new product for 1983. 

The flashlight is actually made up of an 
acoustic chamber. Embedded inside the 
chamber is a highly sensitive and directional 
microphone. Put the headphones on your 
head, turn on the microphone and point it in the 
direction of some noise. 

The Bionic Ear (as the manufacturer calls it) 
will pick up the sound, amplify it, and you'll 
hear it loud and clear from the headphones. 

The Bionic Ear is an invention of a farmer 
and a few electrical engineers. The farmer 
owned crops which animals were destroying. 
So he approached the engineers and together 
they developed the Bionic Ear to hear the ani- 
mals blocks away. So good was the concept 
that they took the product hunting and found it 
very helpful in locating game. They built a few 
for some police officers who soon ordered 
more. 

Before long the enterprising inventors de- 
cided to take their invention public and ap- 
proached JS&A. The Bionic Ear is a very effec- 
tive product, but please don't buy it to snoop. 
First, it's illegal, and secondly, if you use itin a 
noisy city you'll get too many background 
sounds to make it effective and besides, you'll 
look rather strange. 

And don't expect to take it to football games 
to hear the players in the huddle. It just won't 
work. But if you're a hunter, private detective, 
police department procurement officer or a 
real gadgeteer, here's another great gadget to 
add to your collection. 

The Bionic Ear has several safety features 
that make it perfect for hunting. First, it's de- 
signed with a special plastic to take tremend- 
ous abuse. Secondly, if somebody fires off a 
gun next to you while you're wearing the head- 
phones, the unit will shut off during the noise 
extremes, thus protecting your ears. 

If you're looking for a handy hunting aid, a 
device to use in police surveillance or just a 
new and different gadget, order the Bionic Ear 
audio surveillance system. The unit comes 
complete with battery and headphones. 
Bionic Ear (4030CA10 3.50) .........$99.95 


It'S a great new product idea for 1983. 


Star Button 


Just one unit will cover every 
touch-tone telephone in your home. 


Ed Kelm and Steve Kurtin are the inventors 
of a very clever product. This team has de- 
veloped a device that will turn the star button of 
your touch tone telephone into a hold button. 

They call their invention “Tone Hold" —a de- 
vice that simply plugs into any phone jack in 
your home and lies dormant. And you require 
only one unit no matter how many extension 
phones you have. 

If a call comes in and you wish to put the 
caller on hold you simply press the star button. 
You can then hang up and call someone to the 
phone or you can walk to another extension to 
take the call yourself. The moment your phone 
or any extension phone is picked up, the hold 
is released and the parties can talk. 

If you forgetto pick up the extension, leaving 
the other party on hold, your line will be re- 
leased when the other party hangs up. 

The technology that made Tone Hold possi- 
ble is ingenious. Tone Hold stays on the phone 
line doing absolutely nothing. The Tone Hold 
takes the frequency generated by the star but- 
ton and converts it to energy, which in turn 
makes the circuit respond and place your party 
on hold. 

Steve Kurtin has invented dozens of innova- 
tive products that became commercial suc- 
cesses for other companies. The Tone Hold 
was one of the first products designed and 
built by his very own company and it's one of 
JS&A's best selling new products. Order one 
at no obligation, today. 

Tone Hold (1015CA10 3.00) ........ .$29.95 


Steve Kurtin points to the new circuit in the 
Tone Hold while Ed Kelm looks on. The unit 
itself is the small white box in the forefront. 
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Clock Radio 
rdiess Telephone 
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Here's a package that adds a new dimension 
to telephone and nightstand convenience. 


Here's a product that definitely makes 
sense. It's a cordless telephone in a clock 
radio. But what makes it more than a great 
product idea is how beautifully it was designed 
to fit into the bedroom. Letus explain. 

Cobra engineers learned that over 27 per- 
cent of all phones located in homes are in 
bedrooms. They also learned that the night- 
stand is the most common location for those 
phones. It was natural therefore to develop a 
product that would combine two of the most 
popular nightstand products and put them into 
one. But Cobra did one better. 

The phone is cordless. So you can pick up 
the phone, hand it to your spouse, carry it to 
the washroom or just plain curl up in bed or 
hide under the covers without having to worry 
about that nasty cord. We think it's a great 
idea. But Cobra still went one step further. 


BEST THEY COULD BUY 

They built the best clock radio you can buy. 
There's a drowse alarm, digital display, AM 
and FM tuner plus all the sophisticated circuit- 
ry you'd expectin an outstanding clock radio. 

Then they concentrated on the cordless 
telephone portion. The AC cord acts as the 
base station antenna, so if you're racing out of 
bed one morning you won't injure yourself on a 
protruding antenna. And the handset itself has 
a built-in antenna which means that there’s no 
antenna sticking out either. 

The phone has “last number redial” — per- 
fect for redialing after a busy signal, and 


“mute” which cuts off the sound from the 
mouthpiece while you yell to your spouse in 
the shower. But even the built-in recharger 
was thoughtfully engineered. 


AUTO RECHARGER 
The cradle that holds your phone will auto- 


matically recharge your handset when you re- 
place it. And it doesn’t matter which direction 


The handset for the cordless phone has a 
range of over 100 feet. 


you replace it either. Both ends act as recharg- 
ing terminals. 

When the phone reaches its maximum 
charge, a trickle charge then takes over so 
your phone will always be ready without over- 
charging the batteries and wasting electricity. 

But what we particularly liked is the “auto- 
matic on” feature. With most cordless phones, 
you pick up the handset and then you must 
switch it on. On the Cobra when you pick up 
the phone the handset automatically turns on. 
And then they cleverly put a switch in the hand- 
set to keep the unit off when you want to use it 
in some other room in the house as a remote 
cordless unit. Like we said, those guys at 
Cobra really have it together. 


MOST APPROPRIATE 

We couldn't think of a more appropriate bed- 
room nightstand appliance than the Cobra 
cordless clock radio. 

Order a Cobra clock radio cordless tele- 
phone. Place iton your nightstand, set the time 
and listen to the beautiful AM and FM sound. 
Make a phone call. Experience the freedom of 
lying in bed, and making a call with no wires to 
bother you. 

If you’re looking for a good example of tech- 
nology designed to provide a real conveni- 
ence, here it is. And if you’re in the market to 
reduce the clutter on your nightstand and bring 
that convenience right into your bedroom, why 
not order a cordless clock radio, today? 
Cobra (1095CA10 4.00).......... . 8179.95 
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The Brother EP-20 electronic typewriter. 


word Processor 


It's a major breakthrough in computer 


Here’s another really great value. The 
Brother EP-20 was originally introduced in 
September of last year for $250. 

But back then we had to pay a premium to 
get them early. The story has now changed. 
The exact same typewriter we offered for $250 
we can now offer for only $169.95 as part of 
this special catalog promotional offer. 

The Brother EP-20 is a full-function elec- 
tronic portable typewriter with a full-sized key- 
board. Its keys are spaced as far apart as any 
typical typewriter including an IBM Selectric. 
The most obvious difference, however, is the 
EP-20's size—less than one inch thick at the 
base and less than two inches thick at the 
paper feed. Another big difference is its 
price—only $169.95 compared to other elec- 
tronic typewriters that sell for up to $450. 


WORD PROCESSOR 


The Brother typewriter is really a combina- 
tion of two technologies—computer printing 


. and word processing. First let's discuss the 


word processing. 

There is a 16-character dot-matrix liquid cry- 
stal display at the top of the keyboard. This 
display is part of a three-function word proces- 
sing system. The first function disconnects the 
keyboard from the printing element so you can 
use the 16-character display like a calculator. 
As you enter calculations, they scroll to the 
left. When you press the equal key, the answer 
appears on the display. 

The second function turns on the printer so 
that every key stroke appears both on the dis- 
play andis typed on the paper. So far, so good. 


But here's the neat part. 
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With the third function, you can switch to the 
correction mode. Now, you first type 16 char- 


at only $169.95. 


acters on the display and nothing prints on the 
paper. As you type the 17th character, the 
printer prints the first character. Type the 18th 
character and the printer prints the 2nd. In 
short, your printer trails your display by 16 
characters. This lets you visually see what 
you re typing before it's printed on the paper— 


NE 


You type an error . 


You correct it... 


, 8 


You continue typing. 


technology. And a real bargain 


but there's a good reason for it. 

If you see amistake on your display, you can 
correct it before it goes on the paper. Just 
press one button to move a cursor under the 
letter you want to change, type the correct 
letter and move the cursor out of the way. You 
can type over a new letter, delete an extra 
character or remove an entire set of words. 
You have at your command the computer 
power of a word processor. But there’s more. 


TOTALLY SILENT 

The Brother is practically silent. The loudest 
sound is the tapping of your fingers on the 
keys. This means that you could be taking 
notes in a classroom, at a board meeting or at 
a library and not disturb those around you. 

The paper carrier is 834 inches wide and you 
have the option of 1, 1½ or 2 for line spacing. 
The entire size of the Brother is 9½“ x 12V2" 
and it will fit in most briefcases with plenty of 
room to spare. It weighs only five pounds. 


The EP-20 will print up to 400,000 char- 
acters or about 400 pages of text from four 
alkaline "D" cell batteries. There is also a 
power port for an AC adapter. 


NEW PRINTING HEAD 

The second incredible technology involves 
its dot-matrix impulse printing system a first 
in any typewriter. The printing head is nothing - 
more than 35 elongated dots arranged to form 
a square with five dots across and seven dots 
down. When a key is pressed, an electronic 
signal is transferred to the printing head telling 
it which dots should hit the ribbon to form the 
letter you've typed. 

This exciting concept, previously used only 
with computer printers, is exciting for three 


The keyboard spacing is exactly the same on 
the EP-20 as itis on the IBM Selectric. 


A ridiculous comparison between 


an IBM Selectric 
and Brother’s EP-20. 


reasons. First, it is extremely quiet. Secondly, 
it does not require a moveable typewriter print- 
ing element like a ball or a daisy wheel. And 
finally, you suddenly have the capacity to print 
characters impossible to fit in most typewrit- 
ers. So here’s what Brother did about it. 

On the keyboard is a green key marked “2nd 
shift.” Engaging this key instead of the stan- 
dard shift key gives you access to an entire 
keyboard of symbols and characters for every- 
thing from languages to scientific notations — 
all, of course, without having to change print- 
ing heads. But wait. There’s more. 

DEAD KEYS 

Programmed into the computer are “dead” 
keys for the language symbols—those sym- 
bols that go on top of a letter in some foreign 
languages. So when you press a 2nd shift 
language symbol, the carrier does not move to 
produce the properly notated letter. 

Another great feature is the carbon ribbon— 
a micro-cassette-sized cartridge that contains 
enough ribbon to print 16,000 characters or 
about 16 pages of text. The ribbon easily slips 
on and off the typing head quickly with no 
mess whatsoever or you can type without a 
ribbon using special thermal paper that re- 
quires no ribbon at all. 

When you first see a typed sentence on 
paper, the type looks like it was generated 
from a computer. In today’s home computer 
revolution, this type style is now common and 
accepted but when you first see it, it can't 
compare to the continuous line quality of an 
expensive conventional typewriter. Again, no 
big deal if you accept the trade-off for the tre- 
mendous advantages made possible by the 
dot-matrix printing head. On a conventional 


typewriter you can type on any grade of paper 
from fine linen to newsprint. You can on the 
Brother. But the smoother the paper, the better 
the print quality. 

The EP-20's calculator has a clear key, the 
four function keys plus the equal key which 
triggers the computer to flash the answer on 
the display. However, unlike a printing calcu- 
lator the figures print from left to right and not 
up and down. The display has a brightness 
adjustment and low battery warning signal. 

If by now you feel that the Brother is an 
incredible product of space-age technology 
and innovation, you’re right. It really is. But 
there are some disadvantages to this out- 
standing product and here they are: 

DISADVANTAGES 

Computer-style type never looks as good as 
conventional typing so don’t expect the same 
results you'd get from a conventional type- 
writer. | 

With most typewriters, when you make a 
mistake, you can white out the error and type 
over the spot where you made the mistake. 
You can also do that with the Brother, but it is 
extremely difficult to do without a great deal of 
practice. But with practice and the use of the 
units word processor, you shouldn't make as 
many mistakes anyway. 

And finally, you can’t make carbon copies. 
Thank goodness for the copy machine. But 
aside from these disadvantages, don't lose 
sight of the unique place that Brother has 
carved out for itself in the typewriter market. 

You can now conveniently take a typewriter 
with you anywhere —on the beach, on an air- 
plane, under a tree in a park, or anywhere you 
could take a portable radio. In a classroom, 


Brother's Ron Fair, Executive V.P. (left) and 
John Cutrone, National Product Coordinator. 


you can take notes directly onto paper— 
almost as you think. Even in a quiet library, you 
can transcribe your notes directly without hav- 
ing to carry the books home. | 

And everybody can use the Brother EP-20. 
Sure, there are the obvious uses for students * 
and reporters. But how about executives, tra- 
veling secretaries, authors, and salesmen? 
When a truly portable typewriter is a tremend- 
ous advantage, the EP-20 makes sense. 


There is only one computer type style. How- 
ever, letters are clear and easy to read. 


The Brother EP-20 with all its sophistication, 
great features, display and word processing 
capabilities, whisper quiet computer printing 
system, ultra thin portable design, and incredi- 
ble low price is available now. 


COMES COMPLETE 

The unit comes complete with hard cover 
carrying case, A/C adapter and two extra rib- 
bons. (Batteries are optional.) There's an op- 
tional soft carrying case which can hold your 
typewriter, extra ribbons and several sheets of 
the special paper. 

We sincerely feel that the Brother is indeed 
the typewriter of the decade and that it will 
indeed change the way Americans type in the 
future. Order an EP-20 at no obligation today. 
Typewriter (6085CA10 6.00) ........ $169.95 
Pack of 5 Ribbons (6081CA10 1.00) ...20.00 
Soft Carrying Case (6086CA10 2.00) ..29.95 
Special Paper (6087CA10 1.00) ....... 10.00 
4 Alkaline Batteries (6088CA10)........ 3.00 


James Cain, at 28 years old, was the picture 
of health. He was a star football player for the 
St. Louis Cardinals, exercised regularly and in 
1979 was a brilliant example of how to keep in 
shape. Until he suddenly dropped dead. 

The news of his heart attack came as a 
shock. But not to a group of dedicated doctors 
headed by Dr. A. Morales, the chief of Pathol- 
ogy at the University of Miami. Dr. Morales 
requested and got Cain’s heart which he used 

to prove that Cain had died from Myocardial 

Bridging (MCB)—a new congenital heart de- 
fect that could affect more than 20% of our 
population. 


SOME EXERCISE HARMFUL 
The new discovery had a more startling im- 
pact. Suddenly, certain types of exercise were 


actually considered harmful. And soon an en- 


tire new focus was required for the real health 
enthusiast. But first, an explanation of MCB. 

Your heart is actually a muscle and like any 
other muscle, it requires blood. Blood pumped 
to the heart, through arteries, supplies the 
heart with the oxygen it needs to function. 

A small group of people, however, have 
small muscle tissues that encircle a vital artery 
to the heart. At rest, this tissue poses no prob- 
lem for the heart. However, when excessive 
heart rates occur such as during strenuous 
jogging or by people in poor shape, the muscle 
tissues contract, squeezing or cutting off the 
blood supply to the heart through this impor- 
tant artery. 


STARVES HEART 

As a result, small portions of the heart are 
starved in a process called “ischemia” or mini 
heart attacks. Enough of this activity and small 
parts of the heart die and the heart weakens. 
Eventually a massive heart attack occurs, and 
even the healthiest-appearing individual can 
die at any age. Can you tell if you have MCB? 

A stress EKG test will generally reveal MCB. 
There’s also a test that can be given using a 
radioactive solution combined with special X- 
rays. There is a way, however, that even MCB- 
prone individuals and other normally healthy 
people who are serious about their health can 
not only avoid heart problems but indeed stay 
in top shape, even if they're busy. 

Only 20 minutes three days a week is all the 
exercise you need. That's all. The trick is to 
exercise in what is called your target zone—a 
‘narrow heartbeat range that causes your cir- 
culatory and respiratory systems to really work 
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New Heart 
Discovery 


Myocardial Bridging may prove 
certain types of exercise dangerous. 


out—a range that can be measured by deter- 
mining your pulse rate while you exercise. 

When you exercise below your target zone 
your body does not benefit much at all. When 
you exercise above your target zone, you run 
the risk of damaging your heart. 

There are dozens of products available to 
help you monitor your pulse rate and to make 
sure you stay in your target zone. Most are 
simply pulsemeters that you must visually 
monitor, but they are often inaccurate. We 
have found one system not only to be extreme- 
ly accurate but probably the most revolution- 
ary. It’s called the Coach. 


MOST REVOLUTIONARY 

The Coach is a personal aerobic fitness 
monitor that you program with your personal 
physical data—things like age, weight, sex, 
and stride if you jog or walk. Once program- 
med, an amazing thing happens. 

You can not only audibly determine when 
you're within your target zone, but you can 
compute everything from the calories you burn 
to a special daily fitness score. 

This is not a product just for joggers. Even if 
you use an exercycle or just walk for exercise, 
the Coach will display a series of personal 
statistics that will provide both information and 
incentives. Here's the way it works. 


ACCURATE INPUT 

You strap a flexible band with three heart- 
beat sensors around your chest and plug the 
band into the Coach. After you enter all the 
personal data into the Coach as we described 
above, you also enter your minimum heartbeat 
or target zone numbers. You can determine 
your target zone from a chart in the instruction 
booklet or from your doctor. 

Now, when you exercise, if you are below 
the target zone your unit will be silent. If you 
are in the target zone your unit beeps with 
each heartbeat. If you go above the target 
zone your unit sounds a solid alarm. Remem- 
ber, you are getting the most efficient exercise 
when you stay within the target zone, so you'll 
never have to really strain. But there's more. 

The Coach also measures the distance you 
walk or jog with its stride counter. This lets the 
computer, using your other statistics such as 
weight, age, heartbeat, etc., compute the cal- 
ories you burn. And the Coach can store these 
calories by the day, the week or the month. 

Another function of the computer helps 
measure your overall fitness. Once again, the 


other statistics are used to give you a fitness 
score which is based on your maximum oxy- 
gen uptake. This figure then becomes the best 
single measure you can use to determine your 
overall fitness. 


SCAN DISPLAY 

You can set the display to read any of the 

nine functions with each function displayed on 
the computer. All you do is press the "Scan" 
button and you can scan all the functions in 
sequence to determine your statistics. Here's 
what they are: 
BPM Real time average of four heartbeats; 
Step Number of times your foot hits the 
ground; Mile Distance you run in miles; MPH 
Average speed in miles per hour; Time 
Elapsed time in hours, minutes and seconds; 
Cal Calories burned after each minute of exer- 
cise; Fit The maximum oxygen uptake. The 
statistics can be expressed in metric as well as 
in the English measurement system, and each 
figure is clearly displayed on the liquid crystal 
display. The Coach is without question the 
best physical fitness monitor available. But 
there’s even more. 

You can purchase the optional $29.95 bicy- 
cle adapter for placing your unit on your han- 
dlebars, and you can use the Coach exactly 
like a speedometer measuring miles per hour 
and distance pedaled while you keep in your 
target zone and measure your calorie burn 
and determine your fitness score. 


DON SHULA LIKES IT 

So exceptional is the Coach that Miami 
Dolphin football coach Don Shula has his en- 
tire team training with it. He also uses it him- 
self. As Shula said in a recent newspaper in- 
terview, “We're mainly interested in being 
alert to potential problems, getting an idea 
whether a guy is in good shape, or not in shape 
at all.” So Shula uses the Coach to replace the 
traditional finger for counting your pulse. 

We strongly recommend the purchase of the 
Coach as an outstanding system to monitor 
your progress, keep you safely within your tar- 
get zone and provide you with subtle incen- 
tives through the monitoring of your fitness 
score. 

Your health is your most precious asset. 
Why not keep yourself in top physical shape 
with the help of the Coach aerobic fitness mon- 
itor? Order one at no obligation, today. 


Coach (7032CA10 3.00) 
Bicycle Adapter (7033CA10 1.50) 
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The TalkMan professional model. 


We called it the TalkTalk. And about one 
year ago when we introduced it, the TalkTalk 
became a huge success at a whopping $240 a 
pair. Why were they so popular? 

The TalkTalk is a walkie/talkie system that 
lets you communicate hands-free with others. 
The unit is a quality product manufactured in 
Japan and sold in the United States by 
Standard Communications, a very substantial 
American-based company. Standard provides 
service and backs the product with their 
national reputation. But wait. The story is 
about to take an unusual twist. 


BIG SUCCESS 


The TalkTalk was purchased by hunters and 
Sportsmen, businessmen and professionals — 
and those who bought them saw their great 
usefulness. The unit passed the test of time. 
There were very few repairs, very few prob- 
lems and everybody was happy. 


Talk Wars 


“The Easy Talker didn't look as good as the 
TalkTalk. But often looks aren't that important." 


A Korean company copies popular 
American product and scores big 
victory. Would you buy one? 


An enterprising company in Korea saw the 
success JS&A was having with the TalkTalk 
and started manufacturing a similar product 
called the “Easy Talker.” The Easy Talker was 
practically a copy of the TalkTalk, supposedly 
did the same thing and cost only $39.95 far 
less than the $120 TalkTalk. 

When our samples of the Easy Talker ar- 
rived, we literally dissected them. We felt cer- 
tain that we'd find shoddy workmanship, 
cheap components and a crummy case. We 
felt certain that we would find a much shorter 
range and poor voice quality. But we were 
amazed. The units weren't that bad. 

Yes, the Korean units didn't have the quality 
or range of the TalkTalk, but what would you 
expect for $39.95? And true, the Easy Talker 
didn't look as good as the TalkTalk. But often 
looks aren't that important. 


SHORTER RANGE 


The Easy Talker has a range of one quarter 
mile versus the one half mile range of the Talk 
Talk. And that indeed can be worth the extra 
money. Or is it? Read on. 

Standard Communications realized that 
their unit, even though it had a longer range 
than the Easy Talker, was going to be under 
tremendous competitive pressure. So they re- 
sponded by cutting the suggested price of their 
own unit to $89.95 —a $30 price drop. Now the 
choice between the two became simple. 

If you need the longest range possible, the 
TalkTalk is the answer. If you just need a unit 
for short range use, the Easy Talker is by far 
your best choice. In either case, the units are 


backed by substantial companies both with 
service-by-mail facilities. 

Both units use FM modulation which pro- 
vides a clear, clean signal. They also operate 
on voice activation. When you talk, the unit 
senses your voice and transmits. When you 
Stop talking, the unit switches automatically to 
receive. There are three levels of sensitivity so 
you Can set your units to be very sensitive in 
normal operation or not so sensitive in a noisy 
environment. 

You can wear the single speaker of both 
units over either your right or left ear, and the 
boom mike can be bent to fit your face. The 
power supply takes a single 9-volt battery 
which lasts up to 8 hours of typical use in the 
TalkTalk and a little less in the Easy Talker. 


There's still another version of the TalkTalk 
called the TalkMan. The TalkMan is the pro- 
fessional model with a new noise-cancelling 
microphone that lets you hang glide or ride 
motorcycles without inadvertently turning on 
the mike. There are other improvements plusa 
new battery-saving circuit that doubles the life 
of the battery. 


If you'd like the very best, we still recom- 
mend the TalkTalk or the TalkMan. If you're 
willing to settle for second best, you can't go 
wrong with the Easy Talker. But in either case, 
don't miss out on all the fun of using a hands- 
free communications system. Order a pair at 
no obligation, today. 


TalkMan per unit (4015CA10 2.00) .. 8119.95 
TalkTalk per unit (4010CA10 2.00) ....89.95 
Easy Talker per unit (4025CA10 2.00) . .39.95 
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It's a fact. Your brain can comprehend con- 
versations spoken up to three times faster 
than people normally talk. 

But most people can'ttalk three times faster. 
Not even twice as fast. Your brain just works 
faster than your voice can physically respond. 

There are machines that can do it. Simply 
speed up a tape recorder and that Mickey 
Mouse sound that you hear is the new voice. 
Its not very pleasant sounding and it’s awfully 
hard to understand. 

Several years ago, scientists solved the 
problem of the Mickey Mouse sound and were 
able to electronically reduce the high pitch pro- 
duced when you played your tape recorder at 
double speed. These machines cost several 
thousand dollars and were used primarily at 
universities and research centers to test 
human response and comprehension. 


BETTER COMPREHENSION 

The results showed that despite the com- 
pressed time and increased speed, the sub- 
jects had considerably better comprehension. 
All the subjects did. 

It was this discovery that prompted a com- 
pany to develop a $300 unit that operated only 
on AC power. But most units were still sold to 
schools and universities. 

Then earlier this year, that same company 
developed their first battery-powered portable 
consumer version—a unit that could be carried 
on a plane, ina car or simply used at a desk. 
The unit comes with an optional AC cord and 
all for only $200. 

Students can record lectures and review 
them in half the time. Many doctors who try to 


The Time Crun 


keep current with the latest developments in 
their profession can do so in halfthe time, even 
while driving to and from the hospital. 


AVAILABLE ON TAPE 

Many conferences, courses, speeches and 
lectures are often available on tape. Now you 
can listen to these tapes in half the time and 
with better comprehension. 

Your time is valuable. Just figure out how 
much money you get for your time on an hourly 
basis and divide that amount into the cost of 
the unit. If you earn $20 per hour, it would take 
you ten hours to save the $200 cost of the unit, 
but think how much valuable time you'll save 
after that. 

Then, too, there are those who usually don't 
listen to cassettes or rarely do. Once you ex- 
perience the increased comprehension and 
time savings possible with speech compres- 
sion, you just might be encouraged to listen to 
more tapes and expand your knowledge. 


The new VSC SoundPacer System can be 
adjusted from double speed down to normal 
pitch and speed or down to 80% speed to 
assist in note-taking or learning a language. 
There is a built-in microphone, the latest tape 
transport mechanism and a host of features 
found on expensive audio tape decks. 


The unit has a computer, an auto stop fea- 
ture which stops the unit automatically at the 
end of the tape, and sliding controls which 
operate the pitch and speed plus switch the 


unit from the accelerated speed to the normal 


rate. There’s also a microcassette adapter 
available from Sony Corporation which you 
can plunk down on top of the unit to play those 


Time Cruncher (5041CA10 4.00) 
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A new device puts your brain in high- 
gear as you increase comprehension. 
Good-bye Mickey Mouse. 


microcassettes that you record yourself. And 
finally, the unit measures only 534" x 1014" x 
17%” and weighs a few pounds with its four 
C-cell batteries. 


Students, doctors and businessmen — all will 
find that the VSC SoundPacer is the most val- 
uable new time-saving tool they own. We urge 
you to give the VSC unit a try. Remember, 
JS&A gives you 30 days to judge the value of 
the product and experience its convenience. 
Or send your unit back for a full refund plus 
your $4.00 postage and handling charge. With 
each unit you'll also receive an instructional 
cassette, AC adapter and one-year limited 
warranty. 


TIME-SAVING TOOL 
A brand new VSC unit called the Time 
Cruncher with a few extra features is also 
available. It has a one-half speed capability 
and you can record on any of four different 
sound tracks. This lets you record four hours 
on a normal one hour cassette. 


IDEAL FOR CLASSES 


The unitis ideal for recording long classes or 
conferences where changing tapes is incon- 
venient. And of course, you can play the tapes 
back at double speed with the correct pitch. 
This new unit is shown above and looks identi- 
cal to the Sound Pacer. 


Your time and comprehension are much 
more valuable than the modest investment in 
our VSC system. Why not give the VSC a test? 
Order one at no obligation, today. 


Basic Unit (5040CA10 4.00) 


And it’s $200 cheaper. 


A good burglar uses a telephone. First he 
calls your home to see if you're there. If you 
answer, he hangs up and looks for another 
victim. If you don’t answer, he prepares to 
break in. 

A telephone answering unit or an unlisted 
number is no defense. If there’s no answer— 
you're probably away. Your telephone can in- 
deed be a burglar’s best tool. 


ENTER PRIVECODE 

The Privecode is an electronic prescreening 
device - a buffer between your caller and you. 
The unit is simply plugged into your telephone 
line and your telephone is plugged into the 
Privecode. You then give your friends their 
own special 3-digit code. 

When your friends call, your phone is an- 
swered and they hear a message that says, 
“To complete your call, enter your Privecode 
number.” If they enter the correct 3-digit 
number, the Privecode flashes that number on 
a display and rings your phone. If the wrong 
number is entered, the unit simply disconnects 
your caller and you never hear your phone 
ring. 

The code can be entered on any touch-tone 
or rotary dial phone and the unit will accept up 
to 16 codes. For example, you can give all your 
callers a different code or you can give groups 
of callers the same code. When a call comes 
in, you know who is calling before you pick up 
the phone because first your phone rings and 
second their special code number is displayed 
on a screen. But there’s even more. 


DIFFERENT RINGS 

For each code you give out you have a 
choice of also assigning one of three different 
sounding electronic rings. For example, you 
can group all your relatives so their calls ring 
with one sound, all your friends with another 
and still another ring for your children. So with- 
out even being at the unit’s display, you can tell 
who the call is for and often who the call is 
from. 

If you give somebody a code and later want 
to unlist them, you can instruct the unit to do 
one of two things. You can either erase the 
code from the unit's computer which would 
disconnect the caller, or you can instruct the 
computer to allow the ringing sound in the 


screen 


We've discovered a way to fool 
a burglar, confuse a pest and 
change your telephone number. 


caller’s ear without ringing your phone. In this 
way, the caller doesn’t know that he or she has 
been delisted. 

In short, the Privecode acts as an electronic 
switchboard operator who takes your existing 
phone line, breaks it up into 16 extensions and 
three different rings and pre-screens your 
Calls. But let’s get back to that burglar. 


NEVER REALLY KNOW 

When a burglar calls, he’ll never really know 
if you are home. His call would be pre- 
screened—enough to scare most burglars 
away. And since there are 1000 codes to 
select from, chances of getting the right code 
are quite slim even if the burglar knew to enter 
a 3-digit code. No other phone in your house 


will ring when you use the Privecode unless 


Simply give your friends their own personal 
access code. Each card contains complete 
instructions. 


the caller enters the correct code. The unit has 
a special “ring-blocking” circuit that captures 
the first impulse from the phone company’s 
switching network and prevents any other 
phone or extension from ringing. 

Certain calls can be annoying especially if 
you get that misdialed number late at night or 
the pesty salesman during dinner. The Prive- 
code blocks those calls so that only your 
friends can ring through with the Privecode’s 
pleasant electronic tone. 


REVIEW NUMBERS 
What if somebody calls you, enters the cor- 


rect code, and you’re not home to take the 
call? When you return, you simply review the 


Privecode (1065CA10 4.00) 


code numbers that are stored in the Privecode 


memory and you'll know who called without 
the use of an answering unit. 

If the caller has a special message to leave, 
there's no problem either. You can connect 
your telephone answering unit to the Prive- 
code and after seven rings your answering unit 
will activate and take the message. 

Some people may just use their Privecode 
unit when they're away, at night or during 
mealtimes. Simply turning the unit off releases 
all your lines. 

The Privecode is very easy to set and enter 
codes. Just three buttons and your touch-tone 
phone are all you use. And the computer and 
voice-synthesis technology are the latest elec- 
tronic advances. Everything is solid-state. 
There is no magnetic tape to age, no mechani- 
cal tape transport system to jam and no mov- 
ing parts. The female voice is generated by a 
voice-synthesis integrated circuit-a solid- 
state device that sounds just like a human 
switchboard operator. 


ELECTRONIC SWITCHBOARD 

The price ofthe Privecode when it first came 
out was a very expensive $500. Only the very 
affluent or the very famous bought them. Now 
you can enjoy the advantages and security of 
having an electronic switchboard for only 
$295. You can ensure your privacy and avoid 
those pesty calls yet keep your home more 
secure when you're away. 

We urge you simply to try Privecode for 30 
days. Assign your friends their own Privecode 
numbers by sending out the special cards that 
come free with the unit. Group your friends by 
their own electronic ring. Plug in your tele- 
phone answering unit. See how absolutely 
simple it is to operate and program. 

If Privecode isn't as easy to use as we've 
described, or does not bring you the peace of 
mind and convenience we've suggested, 


please return it and we'll issue you a prompt 


and courteous refund. 


The Privecode is the first really innovative 
way to control the intrusion of the telephone 
into your lifestyle while adding a degree of 
security when you're away. Order your elec- 
tronic switchboard at no obligation, today. 
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Japanese agent scores big 
success by bringing JS&A 
most advanced blood 
pressure monitors. 


Eguchi's Best 


JS&A has several agents that represent us 
throughout the world. When a new develop- 
ment pops up, they're the first to contact JS&A 
and tell us about it. 

Mr. Eguchi is our blood pressure agent. For 
the past several years he has brought to JS&A 
the latest and most advanced blood pressure 
monitors in the world. 

As atribute to Mr. Eguchi and his fine efforts, 
we asked him if he would pose for our catalog 
and demonstrate the JS&A 410C blood pres- 
sure monitor. But before we describe it, we 
thought we’d explain exactly what blood pres- 
sure really is. 


THE TRUTH ABOUT BLOOD PRESSURE 

Blood pressure is the force exerted by the 
flow of blood against the artery walls. This 
pressure reaches a peak with each heartbeat 
(systole) and then decreases between beats 
(diastole). Ä 

When you measure blood pressure, there 
are two important readings to take (such as 
120 over 80). The 120 is the systolic reading 
while the 80 represents the diastolic. 

Blood pressure ranges from a low of 90 over 
60 up to 140 over 90. When your blood pres- 
sure goes up to or beyond 140 over 90 and 
remains there, chances are you have high 
blood pressure or hypertension (another 
name for high blood pressure). 


NO OBVIOUS SIGNS 

Hypertension is a very serious disease for 
two reasons. First, there are no obvious signs 
that you have it. So you may innocently have 
the disease and not become aware of it until its 
late stages when it’s often too late. 

Secondly, when you've had it for awhile, the 
heart must pump harder. The heart therefore 
enlarges and eventually, under this extra 
burden, the heart weakens, loses efficiency 
and pumps less blood with each beat. Artery 
walls are injured, clog and eventually choke off 
blood to the heart, brain or kidneys, leading to 
heart attack, stroke or kidney failure. 
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Of the estimated 25 million Americans who 
now have hypertension, most don't know they 
have it. And hypertension— especially in its 
early stages- is curable. 


GOOD COMMON SENSE 
Owning a blood pressure monitor and 
checking your blood pressure periodically is a 
good way to protect yourself. And a periodic 
check might just be once a month. It's really up 
to you and your physician. 
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Mr. Eguchi 
blood pressure model with memory. Mr. 
Eguchi is in charge of finding us the world's 
best units. 


Just the act of regularly taking your blood 
pressure appears to help lower blood pressure 
as was proven in a study conducted at the 
University of Washington in Seattle. 

JS&A offers two blood pressure units which 
in our opinion represent outstanding quality 
and value. One unit is only $59.95 and has an 
analog display (a needle that points to the 


correct readings as opposed to a digital 
readout). 


ATTACH SLEEVE YOURSELF 

You simply slip your arm into a cuff with a 
Velcro fastener. This Velcro fastener permits 
you to attach the sleeve yourself without 
assistance. 

Once in place, you pump air into the sleeve 
with the attached rubber bulb until the needle 
goes beyond your estimated systolic reading. 
You then release the air from the bulb and the 
needle starts to drop slowly. When you hit the 
systolic reading a red light goes on and you 
note the reading while the needle continues to 
drop. When the red light turns off, the needle is 
pointing to your diastolic reading. 

Our new model 410C unit sells for $139.95 
and comes with a digital display of your dias- 
tolic and systolic readings plus a reading of 
your pulse. You just inflate the cuff as you 
would with our model 310 and sit back as your 
readings are automatically displayed. A mem- 
ory button lets you take two readings and com- 
pare them before turning off the unit. 


ALL BATTERY-POWERED 

The units are all battery-powered with the 
analog unit using a 9-volt battery and the digi- 
tal unit using four AA-cell batteries. 

The cuff of each unit has a sound-sensing 
device which picks up the sounds created dur- 
ing systole and diastole. The electronic circuit- 
ry then interprets these sounds and visually 
displays themas either a digital readout or asa 
meter reading. 

Each unit also comes complete with a handy 
carrying case, all batteries, complete instruc- 
tions and a one-year limited warranty. 

Mr. Eguchi can be proud of the units he 
supplies JS&A. They're outstanding blood 
pressure monitors that will stand the test of 
time. Thank you, Mr. Eguchi. We appreciate 
the efforts of your hard work. 

Model 310 (7010CA10 4.00) .........$59.95 
Model 410C (7021CA10 4.50) .......139.95 
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. Newest 
. Cordless 


After months of testing 
cordless telephones, here's 
our choice of the best. 


The Extend-A-Phone 6000 (shown to the left) 
and the Mura 800 with its two-tone brown re- 
mote. JS&A considers both to be the two best 
cordless phone systems in America. 


There's a revolution in cordless telephones. 
And the new generation is so advanced we 
really wonder if they can get any better. 

JS&A searches out every major cordless 
telephone, reviews them, tests them and then 
picks the best ones to present in our catalog. 
Our choice for this issue are two units that are 
not only the best, but represent probably the 
greatest value. | 

The following are our two choices: 


THE MURA 800 

The concept for the 800 was really quite 
simple. Most cordless telephones have a base 
unit that plugs into the phone line and trans- 
mits a signal to a remote cordless telephone. 

Mura however went three steps further. First 
they turned the base unit into a telephone. 
That gives you two phones- one at the base 
and the second wherever you take your re- 
mote unit. 

Secondly, they added a 32-number auto 
dialer. You can now store all your frequently 
dialed numbers, including those emergency 
numbers, right in the unit's memory and recall 
them from either the base unit or the remote 
phone. 

And finally they used the latest in voice syn- 
thesis technology to help in programming the 
auto dialer. The voice helps to guide you 
through the dialing sequence confirming the 

correct steps and pointing out any errors. 

_ Mura also expanded the reach of its unit. 
You can transmit up to 1000 feet—farther than 
the majority of the units currently available. 

But don't worry about interfering with other 
cordless phones. A special user-selectable 
four-digit code can be programmed into both 
the base unit and the handset to assure your 
privacy. You set the codes once and forget 
about them, and there are over a thousand 
codes to select from. 

The Mura will operate with up to five remote 
handsets. With its built-in intercom system 
each handset can be paged from the base unit 
individually or all handsets can be paged at 
once. And even while you're talking over the 
intercom you can receive an incoming call. 


The Mura 800 is perfect for calling the new 
long distance services such as MCI, since it 
operates in a true touch-tone mode. But if your 
local phone company only accepts rotary dial- 
ing, the Mura can be switched to its rotary dial 
mode too. 

Want more? We examined the sound quality 
of the Mura and found it to be one of the finest 
we've heard. The FM broadcast signal is clear 
without the echo effect heard on many of the 
other models we tested. The phone is also 
made of rugged ABS plastic—the same stuff 
used in the quality phones from your tele- 
phone company. And included with your sys- 
tem is a separate recharger for the nicad bat- 
teries that power your remote handset. 

If the Mura sounds like the most advanced, 
most sophisticated and most useful cordless 
telephone ever invented—you're right. It really 
is. With all of its features and the expandability 
of being able to add up to 4 additional remote 
units, you have a system that's years ahead 
today and expandable into the future. 

When you purchase the system you get the 
base unit with the built-in telephone, the re- 
mote telephone plus the separate recharger. 
Rechargeable batteries are included free and 
there's a 90-day limited warranty. If you want 
the best, we urge you to order a Mura, today. 


Mura 800 (1021CA10 4.50) ......... $239.95 
Remote Handset (1022CA10 2.00) ...129.95 


EXTEND-A-PHONE 6000 

The Extend-A-Phone 6000 is our second 
choice in cordless convenience. Although 
there aren't as many features as in the Mura 
system, the price and speakerphone feature 
make it a worthwhile investment. 

There are three features we particularly 
liked about the unit. The first is the speaker- 
phone located in the base. When the remote 
phone is away from the base, you can receive 
calls, carry on hands-free conversations and 
page the remote unit. 

The second feature is a memory dialer that 
remembers up to 16 digits of your three most 
commonly called numbers. 

And finally there's an eight-digit security 


code to prevent interference from other cord- 
less phones. That gives you hundreds of dif- 
ferent codes to insure that nobody will over- 
hear or interfere with your conversation. 

The cordless handset has a range of over 
700-feet with an outstanding interference-free 
FM signal similar to the Mura 800. The phone 
uses tough ABS plastic so you won't have a 
heart attack if you accidentally drop either the 
base unit or the handset. 

Some of the other features include a paging 
system which allows you to put the caller on 
hold at the base unit, page the remote phone, 
and then announce the caller to the person 
you are paging- all without the caller hearing. 

When you punch in the numbers on the key 
pad of the remote, each entry is confirmed with 
an audible tone. And the touch pad converts 
the entries to pulsed signals that work on both 
rotary dial and touch-tone phone systems. 

We particularly like the handset's two-posi- 
tion control which lets you increase the volume 
of long distance calls. 

The batteries in the handset are automati- 
cally recharged when you place the handset in 
the base thanks to a trickle charge circuit. 

The Extend-A-Phone is manufactured by 
the largest manufacturer of cordless tele- 
phones- a quality company producing a qual- 
ity product with a one-year limited warranty. 

The big feature here for the 6000 is its price. 
For only $169.95 you're getting without ques- 
tion the best value in cordless phones today. 
Model 6000 (1014CA10 4.50) ....... $169.95 


WHICH ONE TO CHOOSE? 

We've tried to remove a little bit of the confu- 
sion in cordless telephones by testing and 
then selecting what we feel represents the 
most technologically advanced units at the 
greatest values. 

We back our choices with an unquestioned 
30-day trial period giving you a hands-on ex- 
perience with either model. If you're not 
pleased, retum your unit within our 30-day trial 
and get a full refund. Don't let another season 
go by without the convenience of a cordless 
phone. Order one today. 
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Checkbook Bargain 


Here’s a great gift idea. The Canon Check- 
book Money Manager is a complete house- 
hold finance center. It holds your checkbook, 
credit cards and comes complete with a case, 
pen and triple-memory calculator. 

One of the calculator memories holds your 
check balance while the other two keep track 
of your credit card purchases. As you issue 
checks, make deposits or charge purchases, 
you enter the data into the computer. Even 
when you turn off the computer, it retains the 
data in its memory. 

You can recall your balances or credit card 
— debt in any of the three memories at anytime. 
. You can also press the Grand Total” button 
and get the difference between the balance in 
= in your bank account and what you’ve charged 
on your two credit cards. It's a great way to 
keep you solvent. 

Pay only $5 for postage and handling no 
matter how many you order. Andwith each unit 
you purchase you'll receive a free Batman cre- 
dit card to give to your favorite youngster. 
Once you receive your checkbook calculator, 
you'll never leave home without it. 
Checkbook (6017CA10 5.00) ........$12.95 
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sures about 674” x 234" andis less than an inch 

thick. You can use the pocket printer with the 

display only or with the display and the print 

function. 

We'll also include 3 rolls of paper, batteries 

T and carrying pouch. An exceptional value at 

ocket Printer this low price. Why not order several? At 

$21.95 it makes a super gift idea too, and all 

The Canon TP-8 pocket printing calculator you pay is $5.00 postage and handling no 
is only $21.95—an incredible price break- matter how many you order. 


through. Canon TP-8 (6010CA10 5.00) .......$21.95 
Its a full-function, 8 digit calculator with 5 Roll Pack Paper (6011CA10 1.00).....2.50 
memory and weighs only 6 ounces. It mea- AC Adapter (6012CA10 2.00) ..........6.95 


Heart 
Meter 


There are all sorts of pulse meters on the 
market, but here's one we particularly liked. 

The Pulse Time is held in your hand while 
you place your thumb on a metal sensor. A 
black segment pulses behind the heart in the 
display each time your heart beats. 

After eight heartbeats, the unit's micropro- 
cessor averages the eight beats and then dis- 
plays your pulse rate on the large liquid crystal 
display. 

Since most pulse rates are irregular, by 
averaging eight beats, the unit displays a very 
accurate reading without the reading fluctua- 
tions that normally occur on other pulse met- 
ers that average less heartbeats. 

Run with it or keep it at your desk. Keeping 
tabs on your pulse rate is a healthy exercise 
and the Pulse Time is our choice for the best 
pulse meter. (See article, page 22.) 


Pulse Time (7045CA10 3.00) ........$49.95 
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Flat Top 


Nice calculators still make excellent gifts 
and especially if they’re unexpected. That’s 
why we present the Casio Flat Top. It’s a ten- 
digit printing calculator with memory, decimal 
mode selector, floating and fixed decimal with 
fixed decimal positions at 0, 2, 3, and 4 includ- 
ing add mode. The unit is battery operated and 
you can purchase an optional AC adapter. The 
Flat Top uses standard plain paper tape and 
lies very flat on a desk. A great gift idea. 


Flat Top (6015CA10 5.00 per order) ..$39.95 
AC Adapter (6016CA10 1.00 per order) .9.95 
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Scale 


One of the problems with digital scales has 
been trying to read the digital readout. The 
readout can be small and difficult to read. 

Now there’s a product that brings a large, 
bright digital readout to eye level, or anywhere 
you want, up to 6 feet from the platform. 

This new Novus electronic scale has a thin 
cable connecting an LED module to the plat- 
form. And there’s more to this than easier 
reading. The module has a feature that lets 
you weigh babies or pets while holding them. 
First you get on the scale, set the weight back 
to zero, then pick up the child or pet. 


Portable Chess 


That small battery-powered chess compu- 
ter shown to the left is a handy way to keep up 
your chess skills while traveling. And at 
$49.95, you can’t beat the price. 

The Novag Micro Chess is a chess compu- 
ter you can play on an airplane, at home or at 
the office. It comes complete with all the chess 
pieces, a clear cover to protect the unit and 
complete instructions. The unit uses two-9- 
volt batteries (not included) and measures 
only 158” x 434" x 7”. Limited supply, so hurry. 
Novag Micro Chess (3013CA10 3.50) .$49.95 
AC Adapter (3014CA10 1.00) 


Flight 
Plug 


The Dynalite plugs into the two audio holes 
of an airplane's armrest and amplifies the 
sounds. Now you can plug in a comfortable 
high-quality mini headphone and get beautiful 
stereo without anything poking into your ear. 

Your airplane seat contains one of the finest 
audio systems ever developed. It's your air- 
plane headphones that are lousy. Airline 
music is relayed from a central system into two 
separate miniature speakers located right in 
your seat's armrest. 

Your headphones, however, are not as 
sophisticated. They are simply hollow tubes 
transmitting the sound waves directly from 
these holes to your ear. It's a cheap, dispos- 
able, simple concept but an awful pain in the 
ear for most passengers. 

With the Dynalite, movies and music will 


"m 


Electronic sensors are highly accurate with 
a range up to 300 Ibs. You can also switch the 
readout from pounds to kilograms. Operates 
on one 9-volt battery (not supplied) and the 
platform measures 3" x 10" x 11". This scale 
was sold for $59.95 but is now only $49.95 
during this special offer. 


(7025CA10 4.00) 


d 


sound better than they've ever sounded be- 
fore and gone are the irritating rubber plugs. 

The Dynalite is a light plastic container with 
a short cord that plugs into the two audio holes 
in your seat's armrest. There are two jacks on 
the Dynalite to insert up to two headphones. 
We also offer a special collapsible travel 
headphone. However, any Walkman-type 
headphone will work including all those with a 
3.5mm plug. 

We also offer a complete kit including carry- 
ing case in a handsome gift box. 

If you do much traveling or if you are looking 
for a novel gift for a traveling friend, order a 
Dynalite, today. 

Dynalite (9030CA10 3.00) ........... $39.95 
Folding Headphone (9031CA10 1.00) . .29.95 
Complete Kit (9032CA10 3.00) ........ 69.95 
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Charlie's 
Phone 


You carry the small black box in your pocket. At 
the end of the day, you place it in the recharger 
and it will be recharged and ready for an aver- 
age day's telephone activity. The black box 

you carry measures less than an inch thick and 


Charles Haven uses it. And as Chairman of 
the Board of his privately-held corporation, he 
finds it quite handy. Here's why. 

The Technidyne hands-free cordless tele- 
phone (called the Go Fone) consists of a boom 
mike connected to an earphone. The ear- 
phone does not plug in the ear but comfortably 
rests on it. 

The entire unit weighs only a few ounces so 
you hardly know you're wearing it. A light cord 
connects it to a small black box that either 
goes in your pocket or is clipped to your belt. 

When Mr. Haven hears his unit beep, he 
flips a switch on the black box and says, 
"Hello." Mr. Haven can then carry on a com- 
plete hands-free conversation. He can walk 
over to a file cabinet, walk into the reception 
room, step out on his office balcony, take 
notes, scan computer printouts and do all of 
this with both hands free and no wires to drag 
around. 

His wife has even more fun. She can do the 
dishes, put away the groceries, answer the 
front door, and relax while talking to somebody 
who is stuck holding a conventional phone. 

But there's one feature that we especially 


is 215" x 4" in size weighing only six ounces. 


liked about the Go Fone its comfort. After 
talking for hours on a standard telephone, your 
ear and hand can feel the stress. With the Go 
Fone you can talk for hours without stress. 

There's a base unit into which you plug your 
regular telephone and your telephone line us- 
ing a modular plug. 

The base unit also is a recharger for the Go 
Fone's small black box. At the end of the day, 
simply replace the Go Fone portable unit into 
the base unit and let it recharge overnight. 

The range on the Go Fone is 200 to 300 
feet—a range that will cover most homes and 
Offices. Once connected, your regular phone 


will work exactly as it did before. But now you 


can answer a call a few hundred feet away. 


We highly recommend that you give the Go 
Fone a personal test during our 30-day trial 
period. Use it at the office and at home. See if it 
doesn't bring a new sense of freedom when 
you talk on the phone, and experience how it 
makes telephone usage less stressful. Why 
not join Mr. Haven and order a Go Fone at no 
obligation, today? 


Go Fone (1025CA10 3.00) .........$149.95 


The JS&A mini clock radio 
measures only 134" x 2V2" x Va” 
and weighs just a few ounces. 


Mini 
Radio 

The JS&A mini clock radio is a gangbuster 
product. It'll wake you up in the morning with 
an alarm, entertain you during the day, give 
you the time, date and day of week, and even 
impress your friends. 

The handsome styling, the bright, clear dis- 
play, the digital chronograph watch functions 
and the AM radio make a great combination. 

Included with the radio are lightweight head- 


phones. The unit has no built-in speaker which 
saves on power so the batteries last over two 


Bug Zapper 


You can now eliminate your bug and pest 
problem with a product that really looks great. 

The Ultrasonic Pest Eliminator represents 
the state-of-the-art in pest control. There are 
no messy traps, no dangerous poisons, pow- 
ders or sprays, and no "fried" insects from 
electronic lanterns. 

Instead, the Eliminator utilizes micro-elec- 
tronic space-age technology to create a sound 
sweep of those ultrasonic frequencies that 
only pests can hear—frequencies that really 
annoy them. Bugs and rodents learn to stay 
away, yet the sound is totally harmless to 
humans —we can't hear it. 

Birds, dogs, cats and fish are not affected by 
the Eliminator, but the unit annoys mice and 
rats keeping them away. So, be careful if you 
have a rabbit, gerbil or pet mouse, the Elim- 
inator will annoy them, too. 

There's no installation — just plug the UL list- 
ed Eliminator into any 110 AC outlet. It stands 
less than 6 inches high and protects an area of 


up to 1,500 square feet. Use it in any indoor 
area you want to protect. It's maintenance-free 
and doesn't interfere with TV, radio, alarms, 
smoke detectors, or other devices. 

It's the mostcivilized way to rid ourselves of 
those nasty pests. Order one before those 
spring and summer bugs start invading your 
home. 


Eliminator (0035CA10 3.50) .........$29.95 


years for the clock and over 100 hours for the 
radio. 

Just plug in the earphones and the radio 
automatically turns on. Turn the dial and scan 
the AM stations. Hear music, news and sports, 
tell the time—all from a package so small, it 
indeed fits in the smallest pocket. 

The JS&A AM radio is the latest advance in 
electronic miniaturization and a showpiece ex- 
ample of JS&A's technology. The mini clock 
radio comes complete with earplug, head- 
phones, batteries, instructions and a one-year 
limited warranty. If you're looking for a novel 
gift or a handy way to get your music, news or 
sports, why not order one? 


Mini Clock Radio (2070CA10 3.50) ...$29.95 


Bike Speedometer 


The Push is a compact digital bicycle com- 
puter that is so small you can slip it in your 
pocket after each bike ride. But don't let its 
small size deceive you. 

You can monitor speed, cadence, trip dis- 
tance, total distance, time of day and elapsed 
time—everything any of the bigger bicycle 
computers can do plus more. 

A quick-release bracket lets you remove the 
computer module whenever you leave your 
bicycle. 

Press the Speed button and you'll see a 
digital display of your current velocity, from 0 
to 70 MPH, updated every wheel revolution. 
The Cadence display shows how many revolu- 
tions of the crank you are pedaling per minute 
and this is updated every crank rotation. This 
feature is very important to cyclists for it is the 
best measure for keeping you in your target 
zone (see page 22). 

Want to know how far you've traveled? Just 
press the Trip Distance button. Distance will 
continue to accumulate, no matter what other 
functions are selected, as long as the reset 
button isn't pressed. 


Fish Beeper 


If you love fishing, you'll have fun with this 
neat gadget called the Freedom Fisher. 

That red-and-white topped object with the 
antenna is a float, or bobber. Inside the float is 
. a miniaturized transmitter. The instant a fish 
nibbles at your bait, the float senses the nibble 
through your attached line and transmits a sig- 
nal to a small beeper which you clip to your 
belt. The beeper beeps, the red LED lights up 
and you haul in the catch. 

Now while you fish you can relax, daydream, 


There's also a Total Distance function. It 
shows the cumulative distance since the unit 
was installed up to 7000 miles, before return- 
ing to zero, so you can measure how far you've 
cycled for the month, year or since you've in- 
stalled the Push. Press the Time/ET button 
and get the time. Press it again for elapsed 
time. The Push provides a constant flow of 
performance data so you can maintain speed 
and exercise efficiency. 

Installation is easy. There's a clamp and 
mounting bracket assembly that you attach to 
your bike in just a few minutes. Two wires run 
down the bike frame to magnetic sensors near 
the front wheel hub and near the crank. 
There's no cutting or drilling - everything is at- 
tached with self-adhesive material and plastic 
tie wraps. 

The unit is weather-resistant and operates 
on a small watch-type battery which can be 
changed without loss of time and total distance 
data. The module measures a tiny % x 2 x 312 
inches, and the whole system, including brac- 
ket, clamps and sensors weighs only a few 
ounces. 

We think this is the greatest little bicycle 
speedometer ever made and we've seen them 
all. Cycling weather is here again —a great rea- 
son to try the Push. Order one, today. 
The Push (7037CA10 3.50).......... 


read a good book or even take a little walk and 


never miss a nibble. You can wander more 
than 100 feet from the float and still receive a 
signal. 

Use if for night fishing, ice fishing, when 
you're fishing by yourself or with a crowd. 
There's an interchangeable crystal so if sev- 
eral people are fishing together they can each 
have their own frequency. 

The lightweight clip-on beeper measures 
only 417 x 214 x 1% inches. 

But remember, the Freedom Fisher only lets 
you know when you're getting a nibble. You 
still have to catch the fish. Order one, today. 


Freedom Fisher (9025CA10 3.50) ..... 49.95 


Energy Saver 


Your refrigerator is your most expensive 
household appliance. Not only did it cost you 
plenty of money to buy but unlike your other 
appliances it costs plenty to run. 

Your refrigerator has a compressor which is 
run by a motor. And because your motor 
doesn't know how hard it should work, it works 
hard all the time. 

The Motor Genie is a fully computerized 
motor controller that does two things to your 
refrigerator to save you money. First it match- 
es the current to the load on the motor. This 
saves energy because your motor uses only 
the amount of current it needs to efficiently run 
the compressor. The motor then runs cooler 
(important for a refrigerator) and often quieter. 

The second thing the Motor Genie does is 
prevent high or low voltage spikes or sudden 
voltage surges which could damage the re- 
frigerator’s compressor. 


The Motor Genie plugs into your wall socket 
while your refrigerator line cord plugs into the 
Motor Genie. The unit is UL listed and comes 
with a 20-year limited warranty. The manufac- 
turer estimates that it takes between 18 to 24 
months before it completely pays for itself. 

Don’t confuse the Motor Genie with those 
power factor controllers developed under the 
NASA patent. The Motor Genie has been pro- 
ven effective in tests conducted by utility com- 
panies, the military, school districts and hospi- 
tals. It’s the very best way to save energy and 
protect your refrigerator for many years. Order 
one, today. 


Motor Genie (0060CA10 3.50) ....... $69.95 
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There's big trouble in the music industry. 


Tape 
Factory 


One look at the Sharp Tape Factory and you 
can understand why there’s trouble in the 
music industry. Records aren't selling be- 
cause people are copying their favorite songs 
from stereo FM radio stations onto inexpen- 
sive cassettes and playing them on everything 
from their Sony Walkman to their home cas- 
sette players. The Sharp Tape Factory cer- 
tainly won't help the recording industry. 

Eguipped with AM/FM and two shortwave 
bands, the Sharp has two high-guality cas- 
sette stereo recording tape decks. The unit 
can record off any ofits radio freguencies or an 
external turntable or duplicate an existing tape 
and do it at double speed. A special high-gual- 
ity audio dubbing circuit lets you speed up both 
cassette decks to duplicate tapes at one-half 
the time it normally takes. And with tape deck 
to tape deck balanced circuitry, your reproduc- 
tion quality is awfully close to the quality you'd 
expect from a professional studio. 

If one of your friends has a tape you want to 
own, copy it. Or keep duplicate tapes—one 
tape in your car and one at home. Start a tape 
copying service. Use the unit in your business 
to duplicate copies of important messages. 
The Sharp Tape Factory makes sense if you’re 
looking for a little more than entertainment 
from your home stereo cassette system. 

The two speakers don’t separate from the 
main unit. However, each speaker actually 
contains two separate speakers and they pro- 
duce excellent sound for their small size. The 
entire unit measures 5” x 8” x 22%”, weighs 12 
pounds, and comes complete with AC power 
cord. There are provisions for 8 D-cell batter- 
ies (not supplied) and it has volume, balance 
and tone controls. A great music machine. 
Tape Factory (5051CA10 8.00) ..... $249.95 


Super Watch 


We call it the JS&A Super Watch—a multi- 
function digital chronograph alarm watch. You 
get an LCD display of time (hours, minutes, 
running seconds), month, date and day of 
week, plus an alarm function. 

Then to top it all off, there is a full-function 
8-digit calculator with memory. There's even a 
backlight for night viewing. 

You won't believe how thin it is. But even 
more incredible is the price. Who would have 
imagined a product this small and this power- 
ful to be this inexpensive? Order one now. 
Only $3.00 postage and handling no matter 
how many you order. 

Watch (2045CA10 3.00 per order) ....$19.95 


Sound Switches 


It's been an enormous success. Those light 
switches that turn on automatically to the 
sound of your voice have really invaded 
America. 

Now when you walk into a room, the sound 
of your voice can turn on your lights. Imagine 
the convenience when you enter a room with 
your arms full. Or think what that could mean 
for home security — lights scare the daylights 
out of burglars. 

The Audiolite is a wall switch model and is 
«available in incandescent and fluorescent ver- 
sions. It replaces your present light switch and 
requires a conventional 2-hole faceplate avail- 
able at any hardware store. 

There are two controls to set on the front. 
One is the audio sensitivity adjustment. It sets 
the sound level necessary to turn on the 
switch — from the sound of footsteps, to a snap 
of your fingers, to a loud shout. The second 
control is a timer that sets the amount of time 


the light stays on, from 7 seconds to 7 minutes. 
If there is no further sound, the light shuts off. 
There's also a manual on/off override. The 
incandescent model has an 11-position dim- 
mer control to adjust the degree of brightness, 
plus a daylight sensitive photocell — no need to 
turn Audiolite off during daylight hours. 

Our second model is the Current Deterrent, 
and it's even easier to install. All you do is plug 
it into a wall receptacle, plug in a lamp, set the 
sensitivity and time (up to 8 minutes) and walk 
away. 

All models work with bulbs up to 300 watts. 
Government studies have shown that “auto- 
matic off-switching" devices such as these 
can save money and energy —from 32 to 68 
percent. With those kinds of savings the Au- 
diolite and the Current Deterrent quickly pay 
for themselves. 

Order a bunch today and use them around 
your home. You'll love their convenience. 


Incandescent (9090CA10 2.50) ...... $29.95 
Fluorescent (9091CA10 2.50) ......... 29.95 
Plug-In Model (9092CA10 2.50) ....... 29.95 


Assortment of Any 4 (9093CA10 4.50) .99.95 
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. These lines are strictly for order taking. Fc 
customer service requests, please call our cus 
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(312) 564-7000.) 
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Please list below the information necessary 
order the Super Igniter spark plugs shown 
this catalog. Please list car, model, number 
cylinders, cubic inch or cubic centimeter d 
placement. Use Order Nr. (8010CA10 3.00 p 
order) plus $5 per plug. For multiple car orde! 
please add a separate sheet. Please do r 
phone in this order. 


car make displacement of the eng 


number of cylinders year model 


Note: If your car is a 1977 or later model Bu 
Oldsmobile or Pontiac with a 350 cubic i 
engine, also state your vehicle ID number wl 
you can find on your state registration card o 
the dashboard just inside the windshield on 
driver's side. 


| Please detach this portion before mailing. 
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LETTERS 


about Catalog 9. 


Here are some of your comments 


Dear Editor: 

am a thief. | stole your catalog from a friend's 
apartment because | knew he wouldn't give it 
up, and | couldn't put it down. | am an overseas 
civilian worker and here, somewhat isolated 
from the world, catalogs are worth their weight 
in gold. Yours, with its great products, terrific 
presentation, readable and enjoyable format 
from front to back is Fort Knox. 
M. G. Risher 
Johnston Atoll, South Pacific 


Your products are, as you say, space age 
and innovative, and your advertising methods 
are creative and dare to break traditional roles. 
So, why, why, why do you resort to the anti- 
quated use of a picture of a buxom, flirtatious, 
scantly clad woman (p.2) in your catalog? (The 
"Barbie Doll" nurse on p.33 wasn't much 
better.) 

Mary Pat Stadtherr 
Minneapolis, Minnesota 


As the unchallenged "catalog queen" of 
Frankfort, | must admit to a growing feeling of 
burnout as | receive more and more catalogs 
from more and more companies. Increasingly, 
the merchandise all begins to look the same 
and the extravagant descriptions and claims 
lose meaning. Your catalog is refreshingly dif- 
ferent. | look forward to each issue to see what 
new gadget your copy will convince me | can't 
live without. 


L. W. Bledge 
Frankfort, Kentucky 


The unusual format of your catalogs is un- 
doubtedly getting exposure by people talking 
about it. As a pastor | have found an unusual 
use for them. As every public speaker knows, 
rapport between people can be accelerated 
with humor, so | have read some of your ads 
within sermon introductions. Because of the 
unique approach you've had, several people 
have borrowed your catalog to completely read. 
Your style is making friends fast here. Now if 
you had a gadget for getting borrowed catalogs 
back? | 


Paul Slocum 
Fallbrook, California 


An advertiser once told me that the worst part 
of his job was that after many years it left him 
doubting his capacity to recognize the truth 
about anything. After reading your catalog, | 
found it encouraging to learn that exaggeration 
and Iying are not necessarily inherent in ad- 


vertising. May others in the field be driven by 


shame and starvation to follow your example. 


Stanley R. Rudcki 
Chicago, Illinois 


Catalog 9 arrived a few days after | returned 
from the hospital following my heart attack. The 
hospital gave us several classes about the 
heart while we were there. After reading “New 
Heart Discovery” we understood much better 
what they had been trying to tell us. 


David Prudden 
Cedar Rapids, lowa 


| receive a lot of merchandise catalogs each 
week in the mail. Some end up in the trash after 
I’ve read a few pages. When | get your catalog, 
it gets read cover to cover even before Time 
magazine. From my past experience with your 
company | know | can't lose. Why? For exam- 
ple, several years ago | ordered a chess com- 
puter from you, but after playing it for a few 
weeks it developed a defect. | sent it back re- 
questing a replacement. A replacement was 
sent promptly and the unit has worked perfectly 
ever since. Also, your guarantee is ironclad and 
| know that if | am not satisfied with a product of 
yours, | may send it back for a refund. | have 
never felt more confidence in any other com- 
pany than JS&A. 


Daniel P. Czerwonka 
Minneapolis, Minnesota 


Your catalog just fell into my hands by mis- 
take. It was addressed to an engineer who had 
been visiting and working from time to time at 
the facility where | am employed. Being a curi- 
ous and somewhat mechanically inclined fe- 
male, | decided to thumb through the catalog. 
Needless to say, it was all that | could do to put 
your publication down. ! have just ordered the 
Magic-Stat thermostat and can hardly wait to 
receive it. Being a widow, the simplicity of in- 
stalling and operating this thermostat is mind 
boggling. Everyone that picks this catalog up off 
my desk to thumb through it has nothing but 
praise for the format, contents, refreshing ap- 
proach to selling and all-around interest to both 
male and female. Please put my name on your 
mailing list, and that is a first for me (asking to 
be put on a mailing list). 

Faye Thomas 
Lancaster, California 


| have just received your Catalog 9 today and 
at the same time received the “Love/Hate” 
thermostat. | was so intrigued by the thermostat 
that | set the catalog aside until the thermostat 
was installed. This was one of the easiest home 


‘installation projects | have ever done. The in- 


stallation took a total of ten minutes, six of which 
were involved with removing the old thermo- 
stat. The unit is functioning as you said it would. 
| have already noticed that the furnace is not 
running as often as with the old thermostat, 
which means money is already being saved. I'll 


let you know in the spring how much | saved 


over the winter. Catalog 9 is just super. If all mail 
order catalogs depicted their products as well 
as JS&A does, you would have some serious 
competition. A couple of others have tried to 
copy JS&A’s technique, but they just don’t 
compare. 

David M. Horvath 

Mentor, Ohio 


Hmm, very interesting. | noticed the “dif- 
ferent” catalog on my employer’s desk among 
many other media items but yours caught my 
attention because of the front cover. Personally 
| feel it was a little too much (too busy) but 
anyhow it caught my attention and after | had 
picked it up to look through it, well, the layout 
and photographs are excellent. Now [II keep 


looking forward to locating your catalog by look- 
ing for the “different” cover. (P.S. Keep it inter- 
esting-looking and l'Il keep finding it.) 

Lucinda L. Landis 

Lancaster, Pennsylvania 


It's so obvious that you not only turn out the 


highest quality catalog, you not only offer a 


genuine 30-day trial (which | have experienced 
when a product did not really fit my needs), but 
you are also helping speed the integration of 
“hi-tech” products into a society that is some- 


times even fearful of the change promised by 


new developments. 


Hugo P. Buehring 
Honolulu, Hawaii 


| wish to write that | remain continually in- 

terested in the products you offer and the uni- 
que style of the catalog—particularly the infor- 
mative style of prose. | am left with the feeling 
that | am being treated as a respected con- 
sumer who is being informed and educated 
about a product rather than being sold a prod- 
uct. | deeply appreciate the service you provide 
in this regard. The excitement of the writing 
style is contagious. 

Henry A. Mumm 

Sacramento, California 


Like most, perhaps all, those who receive 
your Catalogs | enjoy reading them, am impres- 
ses by their quality and style and find their even- 
handed approach refreshing. That is why | 
was surprised (and a bit disappointed) to find 
the following on page 37 of catalog No. 9 . can 
store this data...” Data is the plural of datum. 
So, it must be either “this datum” or “these 
data” (just like “this medium” and “these 


media”). You use the English langauge well 


and therefore you should also use it correctly. 
Professor Joseph Arditti 
University of California 
Irvine, California 
Note: Thank you professor but while reading 
your letter, we noticed that you misspelled the 
word “language” and the word “impressed.” 


You are smart to include two order blanks. 
Few people, | will wager, throw your catalogs 
away. They make too interesting reading. And 


when the next in line reads it, and perhaps 


orders from it, there is still an order blank to be 
used by the one to whom he hands the catalog. 
Herman Herst, Jr. 
Boca Raton, Florida 


You may submit your comments on Catalog 
10 to "Letters to the Editor," One JS&A Plaza, 
Northbrook, Illinois 60062. We reserve the right 
to accept or reject all letters for publication and 
the right to edit letters for brevity purposes. No 
responses will be made to the letters, however, 
all letters will be read by our management. 

Please state the following at the end of your 
letter: "You have permission to reproduce my 
letter using my full name, city and state in your 
catalog." Then sign your name under that state- 
ment.-This will assure us that we indeed do 
have your permission. 


Fever Computer 


Electronic fever thermometers are a recent 


trend. And true, there are other electronic 
fever thermometers. But in our judgment, the 
one we present is by far the very best. That's 
why we put our name on it. 

You turn the thermometer on, place it under 
your tongue and wait. When it reaches the 
correct temperature, an audible alarm sounds 
and you remove the thermometer. The alarm 
is triggered by a miniature internal computer 
which measures the incremental rise in your 
temperature. When the computer senses that 
the temperature has reached its final level, the 
computer triggers the alarm. 

Normal measurements are usually reached 
in a minute although the exact time depends 
on where it is used. It can be used under your 
armpit or as a rectal thermometer. 

The readings are on a liquid crystal display 
in tenths of a degree. If the temperature goes 
over 1079 F asolid alarm sounds. Tempera- 
tures as low as 90° F can be read. Readings 
below that temperature illuminate an indicator 
on the display. 


Space 


Poster 


This dramatic poster depicting what outer 
space might look like millions of light years 
from earth was commissioned by JS&A as part 
of an effort to encourage the commercial pas- 
senger use of space travel. 

It's only a matter of time before a commer- 
cial passenger-carrying space flight is a real- 
ity. JS&A has petitioned NASA, the National 
Aeronautics and Space Administration, to be 
the first company to book commercial travel on 
the Space Shuttle—and this is what inspired 
the commemorative poster. 

The original painting was created by one of 
America's top space-scape artists, Mark Rick- 
erson. Using a continuous-tone full-color print- 
ing process on high guality heavy weight 


The JS&A fever thermometer is manufac- 
tured by one of the finest medical electronic 
manufacturers in Japan. Its computer circuitry 
and accuracy are superior to many units be- 
cause of its calibration. Instead of measuring a 
broad temperature range, the JS&A fever ther- 
mometer measures a narrow 90° to 107° 
range. This permits greater accuracy, espe- 
cially compared to the general purpose elec- 
tronic temperature-measuring devices. 

The JS&A fever thermometer uses two sil- 
ver oxide batteries which you receive with 
each unit along with instructions and a one- 
year limited warranty. The case can be steril- 
ized in alcohol, and protective sleeves are also 
available for hospital or clinical use. An order 
form for sleeves will accompany each unit or 
they are available at most drug stores. 

If you want extremely accurate temperature 
readings and a very reliable medical monitor- 
ing device, we strongly recommend the JS&A 
fever thermometer. Order one today. 
Thermometer (7070CA10 3.00) 
50 Probe Covers (7071CA10 1.00) 


paper, the painting has been accurately repro- 
duced on these posters. 

We introduced the commemorative poster 
in our last catalog and the results were ex- 
tremely successful in fact, it's become a real 
“best-seller” and has been selected for dis- 
tribution in hundreds of poster shops. 

Eash poster measures 24 x 36 inches and 
looks beautiful in any office or room. Com- 
memorative posters are available for $30 


each, or for only $20 to JS&A customers who 


purchase any other item in this catalog. Each 
poster will be individually shipped in a large 
protective cylinder. 

Space Poster Only (0101CA10 3.00) .$30.00 
Poster With Order (0102CA10 3.00) ...20.00 


TimeBall is a registered trademark of JS&A Group, Inc. 


The LocLoc 


Here's a great way to keep track of the time 
while wearing a beautiful new piece of jewelry 
on your jeans. 

The LocLoc is a full 5-function digital watch 
with night-light—all housed in a solid brass 
case. The case is water resistant and comes in 
gold-tone, silver-tone, and black metal. 

Just twist the clasp on the lock and it opens. 
Then slip it over your belt loop. You'll enjoy the 
freedom of having nothing on your wrist and 
the convenience of always having the correct 
time at a glance. 


Silver LocLoc (2010CA10 2.50) ...... $19.95 
Gold LocLoc (2020CA10 2.50) ........ 19.95 
Black LocLoc (2030CA10 2.50) ....... 19.95 


N Time Ball 


TimeBall Clock 


First a quiz. What is round, looks like a green 
billiard ball and goes beep? 

Sorry, its not the JS&A Electronic Billiard 
Ball. The answer, of couse, is the JS&A Time- 
Ball digital clock. Not only does this sharp- 
looking alarm clock go beep, but it has a 
drowse alarm and backlight and comes in 
National-Car-Rental Green. Maybe we should 
explain. 

Recently we joined with National Car Rental 
in a nation-wide promotional campaign to ac- 
quaint people with National's great service. 
While we were at it, we also acquainted Na- 
tional customers with JS&A's amazing space- 
age products. If you rent a compact or larger 
car from National, you may receive a green 
JS&A TimeBall free of charge. Check with Na- 
tional first for details. 

If you still want a TimeBall and don't need to 
rent a car, simply order one, today. 


Green TimeBall (2080CA10 2.50) ....$19.95 
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Shown above is an unretouched time lapse photo of the 


spark generated from a standard plug and a Super Igniter. 
Notice how the Super Igniter distributes the spark evenly 
over the side electrode during the firing sequence. 


The Super Igniter spark plug. 


Ring of Fire 


How to turn a spark plug that 
never needs replacing into the 


Think about it. A spark plug is not the great- 


est conversation piece. Normally it makes for a 


pretty dull topic. 

But if you ever attend a party and really 

want to impress your friends, there's a cer- 
tain spark plug that will grab everybody's at- 
tention. To best understand why, just bear with 
us to learn two important facts about standard 
spark plugs. If you do, not only will you impress 
everybody with your knowledge, but you'll un- 
derstand this incredibly important sales pitch. 
Fact 1: A standard spark plug consists of a 
center electrode and a side electrode. The 
side electrode is simply a small piece of metal 
welded to the spark plug body extending over 
the center electrode forming what is called the 
spark plug gap. 
Fact 2: Each time the plug sparks it ignites the 
air fuel mixture in your car's cylinders and 
erodes the side electrode. As the metal 
erodes, the gap becomes larger and the plug's 
efficiency drops and gets worse with each suc- 
cessive spark. 

As this process continues the plug begins to 
misfire, thus reducing engine ‘performance 
and spoiling fuel consumption. That's why you 
must regularly replace your spark plugs. But 
each time you replace your plugs, your new 
plugs start to deteriorate from the time they 
first fire. 

By now, we've got to assume that you've 
learned the two facts above and conclude that 
standard spark plugs are for the birds. What 
next? ' 


OUR SALES PITCH - 
JS&A sells a spark plug that you never have 


. to changeforthe life of your engine. Called the 


Super Igniter, our plug is designed similar to 
an airplané spark plug. In airplanes a spark 


hit of your next party. 


plug must wor flawlessly since lives depend 
on it. 

Using a similar design principle, an English 
manufacturer has perfected an aircraft-type 
plug for cars. We import that plug. 

The side electrode of a Super Igniter is not a 
small strip of metal, but is actually part of the 
body of the plug and encircles the entire center 
electrode. 

Because of the side electrode's solid hunk 
of metal and its large surface, erosion is negli- 
gible, its gap remains almost constant and it 
can last the entire life of your engine. In fact, 
we provide you with a a limited lifetime war- 
ranty on each plug. 

One more interesting fact. The Super Ignit- 
ers have been sold for the past 20 years in very 
limited quantities. And no wonder. Each plug is 
hand made at the factory. They cannot be 
mass-produced. | 

Now why, might you ask, does the whole 
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motoring world continue to use standard plugs 
in enormous numbers when JS&A offers a 
technologically advanced plug that logically — 
improves engine efficiency, does not spoil fuel 
consumption and doesn't require replacement 
every 10,000 miles? Is the world that stupid? 
Read on. 

The answer lies in its limited production. The 
manufacturer couldn't possibly supply the 
world with enough of these plugs. In fact, hard- 
ly enough to supply JS&A customers. 


If you are interested in the most efficient 
spark plug you can buy - one that will last the 
life of your engine and one that will not wear 
out like standard plugs, please use the spark 
plug order form and order a set, today. 

|f, however, you want to be the big hit at your 
next party, why not order just one? Then when 
the topic turns to spark plugs, you can pull out 
a Super Igniter and floor everybody with your 
knowledge. 
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73110 


Peel off label and place on order form. 


